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Double Profits For 
You When They— 
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Sell TWO Materials— 
Control Moisture Condensation in Walls 











Li} 





fii 


LLL 





— 
— 
= 
— 
—] 
—— 
—] 

se 
— 
ene 
~ 
Ss 
— 


LLELLLTLLELELTAEETILTEET LET UET EE EEDST 


LLL 


i HII 


TTL ELLLLL 


Lhd 


| 


TLL LT DELETE LIL LT 





Make more profits by showing your customers how to control moisture 
condensation in walls this easy way: 


LLL 


/ 
LiLit 


Authorities agree (full information upon request) that the warm side 
of the wall should be sealed while the cold side should be vented. 


Two Insulite products are ideal for this double job. 
(1) Sealed LOK-JOINT LATH retards vapor travel from the warm side. 


(2) BILDRITE SHEATHING permits breathing toward the outside. 





The two in combination are effective insurance against moisture 
condensation in walls. Sell both for bigger volume, bigger profits. 
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INSULITE DIVISION \¥ Y/ MINNESOTA AND ONTARIO 
PAPER <<” COMPANY 
MINNEAPOLIS 2 MINNESOTA 
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““Insulite’’ is a registered 
trade mark, U.S. Pat. Off, 
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THE AMERICAN LUMBERMAN & BUILDING PRODUCTS MERCHANDISER PLATFORM 


1—Organization of an integrated and articulate construction industry which will 
provide more and better building products to consumers at lower real costs with 
fair wages and profits to all who serve in the industry. 

2—Coordination of all production, marketing, research and professional activities 
concerned with the development, sale, and delivery to the consumer of building 
products—including the functions of the manufacturer, wholesaler, retailer, architect, 
realtor, contractor, mechanic, financier, association official and public servant. 

3—Identification of the building products merchant as a central headquarters for 
the industry's consumer selling activities in the local community. 

4—Perpetuation of the American ideal of a free people as the basis of a more 
abundant and meaningful life for all. 

5—Informative, educational and merchandising-minded journalism and service 
toward these ends. The Editors 


icago, Illinois, under the Act of March 3, 1879. 





Lay casement out flat, inside up. Then 
1 attach sill member to sill of casement with 

nuts and bolts provided. Do not take up 
tension of nuts and bolts. Leave nuts and bolts 
loose enough to move sill member. 


The head member should then be at- 

tached as illustrated above, with the slots 

slipped over the tab ends of both jamb 
members. Then attach to casement with nuts 
and bolts but leave them loose. 


Ceco has added steel Casings to its casement line ... bringing you 
another profit item. Now you can sell a “package” —casements 
with Casings. You can ship Casings knocked down. You 

can assemble them with casements and charge extra, earn extra 
profits. Heads and sills are interchangeable . . . jambs are 
interchangeable too. Casings speed installation, save money by 
eliminating costly trim. Two depths—4" and 514". 


Next, move one of the jamb 
members up to the attached 
sill member. Let the tab ends 
of jamb member slip into 
slots in sill member. Then 
bolt jamb member to case- 
ment. Repeat with second 
jamb member. 


Clinch over all tab ends by care- 
fully pounding ends with hammer. 
Portion of sill member extending 
beyond jamb member may be clinched 
over jamb if desired. All nuts and 
bolts are then to be securely tightened. 


CECO STEEL PRODUCTS CORPORATION 
General Offices: 5601 West 26th Street, Chicago 50, Illinois 


Offices, warehouses and fabricating plants in principal cities 





Casement with the casing attached 4 

shown in above illustration is 10¥ 

ready for installation. Casement hard- 
ware should be attached to casement after 
the unit is installed. 


/n construction products CECO ENGINEERING wakes the big difference 


.§ 
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NEWS BRIEFS FOR THE BUSY READER 


The Department of Commerce will suggest a larger allowance for depre- 
ciation in filing corporate tax returns—the result of the recent spot check 
of the national business picture. 


The Housing and Home Finance Agency is expanding fast, largely to han- 
dle slum clearance and urban redevelopment. May become one of biggest 
Federal agencies. 


Congress will pass the mortgage credit bill next spring, in substantially 
the same form worked out last summer and fall but lost in the closing rush 
of the first session. 


Some rumors of price inflation. Reason: corporate profits are down, mean- 
ing less tax revenue and mounting deficit spending. Deficit spending and 
price inflation are bed-fellows. 


Publicized first farm loan under new farm housing act includes new barn 
as well as new house. May herald liberal interpretation of act to provide 
many income producing farm structures in addition to housing. 


Strikes are not likely to stop business recovery, although steel won’t be back 
to normal supply much before spring. Means boomlet for big producers. 


The experts are beginning to see a real pinch in farm purchasing power 
for next year. Net buying power of the farmer’s dollar is headed toward 
prewar levels. 


aR AR 


Building interests in Canada hope to see down-payments on new homes 
cut in half. It would be accomplished by the Central Mortgage Corp. mak- 


ing a loan on 1/6 the total house value, or approximately half the current 
down-payment. 


Nationwide building costs edged up slightly in October. Firm to rising 
rough lumber and plywood prices were main cause. 


FHA home commitments in the Chicago area dropped in October. But house 
permits in Chicago proper increased 59 percent in the first 10 months, 1949, 
over the same period a year ago. 


———— 


x 


ee shortages are reported in scattered areas throughout the country. 
abor troubles, boxcar shortages, reduced rail services (due to coal strike) 


to be main reasons. End of highway building season should ease 
Situation. 


Nationally construction put in place for October dropped only two percent 
from September, well under seasonal average. 


snatiee Sawyer, secretary of commerce, says business is good, “sees no 
fason why it won’t continue good.” 


Bu : 
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LUMBERMEN ELECT 


National manufacturers pick 
new officers at New Orleans 


Mr. H. M. Seaman, prominent 
Texas lumber manufacturer, and 
President of the Southern Pine As- 
sociation, is the new President of 
the National Lumber Manufactur- 
ers Association for 1949-50. 


Mr. Seaman, who is Vice Presi- 
dent and General Manager of the 
Kirby Lumber Company of Houston, 
Texas, was elected by the NLMA 


H. M. Seaman, 
® Texas lumber man- 
_ ufacturer and pres- 
ident of the South- 
ern Pine Associa- 
tion, who was 
recently elected 
. president of the 
National Lumber 
Manufacturers As- 
sociation. 


Board of Directors at the annual 
meeting in New Orleans on Octo- 
ber 26. He succeeds Mr. A. J. 
Glassow, of Brooks - Scanlon, Inc., 
Bend, Oregon, who served as Presi- 
dent from 1947-1949. 


Other NLMA officers elected for 
the coming year are: First Vice 
President—Corydon Wagner, Vice 
President and Treasurer of the St. 
Paul & Tacoma Lumber Company, 
Tacoma, Wash.; Vice President 
and Treasurer—John B. Veach, 
President of Appalachian Hard- 
wood Manufacturers, Inc.; Re- 
gional Vice Presidents—E. C. Ol- 
son, (President, Western Pine As- 
sociation); D. W. Gossard (Presi- 
dent, West Coast Lumbermen’s As- 
sociation); and Omar Hilton 
(President, Southern Hardwood 
Producers, Inc.). 


Re-elected were R. A. Colgan, 
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—to tie in with the current trend 
of “more color in the home’’—this 
board displayed in your paint depart- 
ment is a sure sales stimulator! 


specie oer 6 





IMMEQIATE 
DELIVERY 


¥% dozen of 18 different items of McKinney 
Genuine Forged Iron Cabinet Hardware — 


FOR FLUSH DOORS 
Throw Over Latch 
Plate Latch 
H Hinge 
H and L Hinge 
61%," Heart Strap Hinge 
8%,’’ Heart Strap Hinge 


FOR %"' OFFSET DOORS 
Throw Over Latch 
Plate Latch 

H Hinge 

H and L Hinge 

614” Heart Strap Hinge 
8%,’ Heart Strap Hinge 


Small knob 
Large knob 
Drawer pull 
Heart Door Pull 
Butterfly Hinge 
Thumb Latch 


(Regular price through Jobber of these items would be $54.50.) 


12 additional items mounted (as 
shown above) on an attractive green 
Display Board. 

(This gives you an added bonus of 
$3.24 worth of merchandise). 


Also—a supply of consumer sales 
literature for counter or mail use. 


And—National Advertising to help 
build demand for McKinney Forged 
Iron Hardware. 


A timely, practical merchandising idea for quick, easy, profitable sales of the 
authentic McKinney Forged Iron Cabinet Hardware. 


Order from your Jobber—or send this coupon 


McKINNEY 


1400 Metropolitan St., Pittsburgh 12, Pa. 


Please ship through jobber indicated below McKinney Hardware kit or kits as checked: 
#77 with Pastel Green Board at $51.00 #78 with Knotty Pine Board at $51.00 [J 


Firm Name 
Address 
Name (individual) Title 


Jobbers {To assure prompt delivery, please list two jobbers.) 





Jr., as Executive Vice President, 
and Henry Bahr, as Secretary, 

The new Executive Comiiittee js 
composed of the following: Lee 
Robinson with J. W. Bailey as Al. 
ternate (Representing Southern 
Hardwood Producers, Inc.); Q. T. 
Hardtner with E. O. Lightsey as 
Alternate (Southern Pine Associa- 
tion); D. W. Gossard with C, W. 
Ingham as Alternate (West Coast 
Lumbermen’s Association); Swift 
Berry with E. C. Olson as Alter. 
nate (Western Pine Association): 
R. C. Winton with E. C. Roe as Al. 
ternate (Other Softwood Associa. 
tions); John B. Veach with Abbott 
Fox as Alternate (Other Hardwood 
Associations); C. D. Dosker with 
I. T. Williams as Alternate (Hard- 
wood Products Group). 

NLMA committee chairmen for 
1949-50 are: Building Code and 
Trade Promotion Committee, Earl 
Houston; Public Information Con- 
mittee, R. C. Winton; Taxation and 
Tariffs Committee, P. A. Bloomer; 
Transportation Committee, S. M. 
Nickey, Jr.; Forest Conservation 
Committee, Clyde Martin; Lumber 
Standards Committee, A. S. Bois- 
fontaine. 

Mr. Seaman is a native of Krum, 
Denton County, Texas. He is 3 
graduate of Burleson College 
Greenville, Texas, and former rail- 
road executive. 

His career as a lumber manufac- 
turer and lumber trade association 
leader began with the Kirby Lun- 
ber Company, Houston, Texas, il 
1921, as land and tax commissionel. 
In 1935 he was named assistant 
general manager of the compaly. 
He has been vice president and get- 
eral manager of this firm sinc 
1936. 

In addition, Seaman heads the 
Houston Lumber Company, which 
elected him President in 1935. He 
is president of the Real Estate and 
Securities Company of Houstol, 
and is past president of the Soutl- 
ern Hardwood Producers, Inc. # 
which he is still a director. 

Seaman’s interest in forest! 
and conservation brought him # 
tive roles as chairman of the Com 
mittee on Forest Conservation © 
the National Lumber Manufactit 
ers Association; president of = 
Texas Forestry Association (19 
38) and as a member of the Fore’ 
Industries Council, representing & 
NLMA. 

He is president of the Southet 
Pine Association, an affiliate of t 
NLMA, and is also a member ® 
the Forest Industries Informatl® 
Committee, of which he is Te# 
State chairman. 


November 19, 1949, AMERICAN LUMBERMAN © 










































resident, 
etary. 

mittee is 
ing: Lee 
ey as Al- 
Southern 
3 
rhtsey as 
» Associa- 
ith C. W. 
est Coast 
1); Swift 
as Alter- 
ociation) ; 
Roe as Al- 
1 Associa- 
ith Abbott 
Hardwood 
ysker with 
ite (Hard- 


irmen for 
Code and 
ittee, Ear! 
ution Coni- 
cation and 
. Bloomer; 
tee, S. M. 
onservation 
n; Lumber 
A. S. Bois- 


re of Krum, 
. He isa 
»n College, 
‘ormer rail- 


oy manufac- 
association 
Kirby Lum- 
, Texas, in 
ym missionel. 
2d assistant 
1e compaly. 
ent and get: 

firm since 


1 heads the 
pany, which 
in 1935. He 
1 Estate ant 
of Houst0l, 
f the South- 
ers, Inc., # 
ector. 

in forest! 
ight him 4 
of the Cort 
servation © 
Manufactut 
ident of tH 
jation (193° 
of the Fore 
presenting Ut 


the Southel 


affiliate of th 


“| Informatie 
he is Tes® 


UMBERMAN © 





Builder of 150 Homes Reports: 


25% 
Labor Savings 
with 
Plyscord Sheathing” 


“Plywood Sheathing and Subflooring is Stronger,” says Fred P. Tosch, 
0, 

t hljed nee lhe 
Soot billie hone. 
al Laue fpeies/” 


“WE HAVE USED Douglas fir plywood PlyScord for 
wall and roof sheathing and for subflooring in about 


Above: Workmen placing PlyScord 
sheathing into place on one of the Tosch 
houses built in Buffalo. Below: A group 
of the completed homes—stronger, 
more rigid, more durable because of 
PlyScord sheathing and subflooring. 













INTERIOR © TYPE 
GENUINE 


Douglas Fir Plywood 


PLY CORD 


© SHEATHING 
D.F.P.A. 
INSPECTED 










PLYSCORD—the sheathing grade of Douglas 
fir plywood—is easily identified by this ““grade- 
trademark” stamped on the back of every 
Panel. For a handy pocket folder, ‘‘PlyScord 
for Better Construction,”’ write the Douglas Fir 
Plywood Association office nearest you: Tacoma 
Bidg., Tacoma 2, Wash.; 848 Daily News Bldg., 
Chicago 6; 1232 Shoreham Bldg., Washington 


5, D.C.; The 500 Fifth Avenue Bldg., New York 
City 18. 


BUILDERS: 


Cut costs and speed construction with 
PlyScord sheathing and subflooring. 


ARCHITECTS; 
Specify PlyScord for stronger, more rigid 
construction, 


DEALERS: 


Be sure you have adequate stocks of 
PlyScori—the sheathing grade of 
Douglas fir plywood. 


Buitping LRODUCTS MERCHANDISER 





150 houses built during the past two years,” says Fred 
P. Tosch, housing developer of Buffalo, 
“Cost records show that we have effected a 25% saving 


in labor. Construction has been speeded 


it possible to eliminate many of the problems arising 


from a partially completed building being open to the 


weather. 


“Plywood is stronger, it eliminates the need for corner 


bracing, further cutting costs. Our crews like plywood 


because it is real wood, easily worked. 


“I am firmly convinced that the use of Douglas fir ply- 
wood results in a superior structure. When I built my 
own home, I used plywood for sheathing, roof decking 


and subfloors. It is one of the outstanding new homes 


in Buffalo.” 


PLYWOOD Fem 


Buffalo, New York 


New York. 


too, making 


LARGE, 
LIGHT, 
STRONG 









NEWS «aad TRENDS 


SURVEYS FUTURE 


Further readjustment—then 
rise in business is expected 


FURTHER readjustment will 
characterize the nation’s business 
between now and the middle of next 
year, with a moderate rise to fol- 
low during the latter part of next 
year. 

This conclusion is drawn from 
an opinion survey made by F. W. 
Dodge Corporation this month 
among 108 economists in industrial 
and research organizations, and in 
universities, the findings of which 
were made public recently. 

Some of the economists observed 
that their answers to the compre- 
hensive questionnaire were con- 
ditional in event the current coal 
and steel strikes were of extended 
duration. 

High lights of the Dodge survey 
follow: 

Insignificant change is to be ex- 
pected in physical volume of pro- 
duction between now and the end 
of next year, with a reasonable ex- 
pectation of moderate declines be- 
tween now and mid-year 1950, and 
moderate rise in the last half of 
1950. 

Civilian employment will remain 
approximately stable or decline 
during the remainder of this year 
and the first half of next, and re- 


GROSS STOCKS AND 





Lumber 


PRODUCTION FIGURES 


DEPARTMENT GF COMMERCE 
CONSTRUCTION Division 
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Gross stocks include both mills and concentration yards. 


main approximately stable in the 
last half of next year. 

A general and moderate down- 
ward movement in the wholesale 
commodity price index is expected 
between now and the end of next 
year. 

A preponderant opinion points to 
a definite downward movement in 
the wholesale price of farm prod- 
ucts, a downward trend but not 
pronounced in metals and metal 
products, and a moderate down- 
ward trend in the wholesale prices 
of building materials as a group. 


A generally progressive but mod- 
erate downward cost-of-living in- 
dex through next year is antici- 
pated. 

Wages in industry will remain 
generally stable during the coming 
year, and the opinion is overwhelm- 
ing that many industrial workers 
will receive benefits equivalent to 
wake increases during the year. 

Total consumption expenditures 
will decline next year, perhaps in 
the range of 3 to 5 percent from 
this year’s level. 

Two thirds of the respondents ex- 





LUMBER STOCKS IN RETAIL YARDS ON SEPTEMBER 30, 1949 


Number of Yards Reporting 


SALES (REPORTING YARDS ONLY) 
% Charge - From August, 1949 





From September, 1948 


STOCKS (END OF MONTH) 


% Change in Computed Total 
Stocks - From August 31, 





1949 
From Seotember 30, 1948 
From December 31, 1940 


COMPUTED TOTAL STOCKS(END OF MONTH) 


December, 1940 
December, 1946 
December, 1947 
September, 1948 
December, 1948 
August, 1949 
September, 1949 
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East 
North North South 
Cen- Cen- Atlan- 


Mid- West 
New dle 
Eng- Atlan- 


land tic 


East 
South 
Cen- Cen- 
tral tral 


West 

South 

Moun- 
tain 





tral tral tic 
93 202 821 ° 


-12.0 


-54.1 


27 179 


9 
-1.2 -2.9 


-63.0 -18.3 


(Million Board Feet) 


993 408 
413 157 
865 193 

1,115 209 
996 209 

1,156 194 

1,104 184 
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49-94) 
but mod- 
living in- 
is antici- : 
ll remain | , ‘ , i 
ne couliien HE first thing you notice about Texoak Flooring is its breath- 
verwhelm- | taking beauty ... beauty that SELLS... beauty that identifies you as a 
a : ‘ 
a © dealer who offers the finest in flooring products. TEXOAK STAIR TREADS 
ivalen i Next — you'll notice the uniformly high quality of each grade of You'll find these beautiful glued 
hte . Texoak Flooring. This didn’t just happen — it was carefully graded, Texoak stair treads and risers to be 
yenditures FR : = a - of fine quality. Your customers will 
cheek Tl accurately machined, and scientifically kiln dried. The result — a beau- ie thn et taken ot Gn cel 
cent from — tiful, long lasting floor that will please the home owner — and help you 
» sell MORE Texoak Flooring. 
ndents ex- 
___ ie» backs you with advertising 
» Backing the line of TEXOAK Flooring products is a strong 
) ‘ooperative advertising campaign for you, Mr. Dealer. News- 
> Paper ad-mats, radio commercials, display pieces for your sales 
rooms, and folders for direct mail advertising — these are just a 
. few of the many items included in your Texoak Advertising 
__ Total FH campaign. TEXOAK THRESHOLDS 
y 1,703 & Scientifically kiln dried and ma- 
| : . chined to a beautiful finish, Texoak 
I behind Texoak flooring thresholds are made under the same 
. «is i Ao the modern mill that produces Texoak Floor- ~F specifications as Texoak Flooring. 
ae ing, you'll find only the finest and newest in - r 
> a flooring manufacturing machinery. Modern 
ge Neen Circulating dry kilns dry the rough AN D 
Oak. Precision machinery makes the finished TEXOAK 
Texoak products. Texoak Flooring is backed by NOW... PARQUET FLOORING 
eo ™ ne of the nation’s most modern flooring plants A new Texoak product is Texoak Parquet Flooring — inter- 
1-18 [I ine eho know how so me been, ie Ar Bel ater ie area Yon 
ast = 3 . . . > > 
oo ing oak flooring that will lay right. Texoak Parquet blocks can be laid with alternate grain directions 
“5 nie to achieve a new beauty in flooring. Write for free sample of 
To Wholesalers and Texoak Parquet Flooring. No obligation. 
6.098 i Commission Men 
42 i few territories for Texoak Floor- 
38 2,989 ing are stil! open to well established ¥ ~~ 
08 4,254 Wholesalers or commission men. 


a for complete details about 
“ Rationally advertised line of 
looring Products, 


CROCKETT, TEXAS 
TELEPHONE 443 e P.O. BOX 480 
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Western Wholesalers Offer 
You Utmost In Service 
On Your Lumber Needs 


For service that “rings the bell” on the 
kind of lumber you need, order from 
your Western Wholesaler. 


With many mill contacts, he can fur- 
nish you the right quality, right values 
in Western Woods. 


He knows each mill's specialty, re- 
sources and manufacturing facilities. 


For “plus service” on your order — for 
utmost in satisfaction — put your needs 
up to these leading Western Whole- 
salers. 


MAUK SEATTLE LUMBER COMPANY 


SEATTLE, WASH. 
WESTERN LUMBER MERCHANTS 
Eastern Office ¢ Warehouse: 
fHE C. A. MAUK LBR. CO., TOLEDO, O. 


Trio Lumber Co. 
cnainie tah 


Since 1928 
EUGENE, OREGON 


Joseph A. Adair Lumber Co. 


520 S. W. Sixth Avenue 
Portland 4, Oregon 


Cari E. Lumber Co., Inc. 
1120 Old Nat'l Bk. Bldg., SPOKANE 8, WASH. 


PINE SPECIALISTS 


Riverside 4335 

















Malin 6954 





Duncan Lumber Co., Inc. 
818 Securities Bldg., Seattle 1, Wash. 
Specializing in mixed carlots. 


Morrill & Sturgeon aonsturc 
‘a 


Yeon Bidg., Portland, Ore. 


Pacific National Sales Co. 


West Coast Lumber 
Charles B. Hurley, Pres. 


P. O. Box 1587, Tacoma 1, Wash. 
WALES LUMBER COMPANY 


Old National Bank Building 
SPOKANE - - - WASHINGTON 














“ 4 0 : A ta 
ty i 7, sppllee v4 
‘ 


564 Market St., San Francisco 4, Cai. 
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NEWS «cd TRENDS 


pect the number of dwelling units 
to be built next year to be less than 
this year’s volume. 


A downward trend in private 
nonresidential construction - next 
year is anticipated, but the econo- 
mists believe public building and 
engineering works next year will 
exceed this year’s dollar volume. 


VISUAL AIDS 


Slides will help show student 
architects materials methods 


FORTY manufacturers of build- 
ing products and associations repre- 
senting manufacturers are prepar- 
ing visual aids to contribute to a 
visual library designed to aid in the 
teaching of students in 67 collegiate 
schools of architecture, Richard J. 
Canavan, technical director of the 
Producers’ Council, stated recently. 

“The series of slides being pro- 
vided through the Association of 
Collegtate Schools of Architecture 
is designed to explain the proper- 
ties and uses of building materials 
and equipment and to illustrate ap- 
proved methods used in modern 
construction,” Mr. Canavan said. 

“The visual library is regarded 
as an important aid in architectural 
education because text books neces- 
sarily have difficulty in keeping 
strictly up-to-date with respect to 
the hundreds of new and improved 
products which manufacturers have 
placed on the market, and there 
necessarily is some lag in present- 
ing new’ building methods in 
printed text form. The slides, on 
the other hand, easily can be re- 
vised as new developments come 
along. 

“The use of slides makes it pos- 
sible to project the illustrations on 
a large scale so that fine details 
of manufacture and construction 
can be more readily presented. 

“When the library is complete, 
the students will have a more ade- 
quate source of product informa- 
tion than ever has been available 
before to guide them in their future 
practice.” 


RETAIL PRICES 


Index shows a slight advance 
for most major expense items 


Retail prices of goods and serv- 
ices bought by moderate - income 
urban families advanced 0.5 percent 


PLYWOOD DIRECTOR 


O. Harry Schrader Jr., who was recently 
named the new managing director of the 
Douglas Fir Plywood Association. 





between mid-August and mid-Sep- 
tember 1949, according to the U. S$. 
Department of Labor’s Bureau of 
Labor Statistics. All major groups 
of items, except apparel, contributed 
to the rise, as food prices advanced 
0.8 percent, fuel, electricity, and 
refrigeration 0.9 percent, house- 
furnishings 0.4 percent, and rents 
and miscellaneous goods and serv- 
ices 0.3 percent. Apparel prices 
declined fractionally during the 
month. The consumers’ price index 
on September 15 was 169.6 percent 
of the 1935-39 average, 3 percent 
lower than a year ago, but still 27 
percent higher than in June 1946, 
and 72 percent above the level of 
August 1939. 

Residential rents continued up 
ward between August 15 and Sep 
tember 15, as further decontrol at: 
tions became effective. In anticip® 
tion of more general decontrol, the 
Bureau has increased the frequency 
of its rent surveys. Rents are now 
obtained on the same schedule 4 
prices of commodities and service 
(except food and fuel). In the? 
month period ending Septembe! 
15, higher rents were reported for 
September in 10 of the 11 citiés 
surveyed in both June and Septet 
ber. Rents in Jacksonville rose 9 
percent between June and Septem 
ber, with most of the rise following 
removal of controls on August > 
Between August and Septembel 
rents in Houston rose 2.4 pereett 
in advance of termination of col 
trols to become effective October 


November 19, 1949, AMERICAN LuMBERMAN 6 











CHAMPIONS 


On Every Count 


Not one champion, or two, or even three... but twenty 
of them! Twenty basic models in GMC’s ‘‘100-450”’ series 
with every one of them wearing the champion’s crown 
in gross weights that range from 4,600 to 37,000 pounds. 


Designed to move anything and everything from bottled 
goods to building materials, the GMC light and 
medium duty line has 13 conventional and 7 cab-over- 
engine designs . . . 20 vehicles ranging from straight 
trucks and specialized tractors to multi-stop deliveries. 


The GMC ‘‘100-450”’ line offers a range of three powerful 

mid-Sep i gasoline engines ... strong, sturdy chassis that feature 
he U.§ deep, stiff frames and heavy, rugged axles . . . big, broad 
the S* cabs with exceptional vision, comfort and safety ...a 
variety of equipment options to fit the truck to the job. 
, f See your nearest GMC dealer for detailed data on the 
a : GMC model that’s best suited for your particular job. 


‘city, and : GMC TRUCK & COACH DIVISION e¢ GENERAL MOTORS CORPORATION 
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Take a good look at this Guild 8" beauty! It has 
everything today’s market demands. It’s priced 
exceptionally low. It’s sturdy . . . powerful. . . fast 
. .. weighs only 14 lbs. And—it’s 3-Way BAL- 
ANCED! Does not tip . . . twist... or veer! 


Read the list of superior features . . . and you'll see 
why the Guild A-8 is already beginning to sweep 
through the trade. 


What’s more . . . Porter-Cable backs this new saw 
with extra-heavy advertising in the Saturday 
Evening Post and other publications . . . Gives 
you point-of-sale-displays, dealer aids, radio an- 
nouncements, mats, mailing pieces, etc. . . . all 
free with initial order. 


So—line up for bigger profits. Several good dealer- 
ships are still available. Ask for franchise propo- 
sition TODAY. 


a exclusive features 
ring more sales—faster! 


® Ventilated 
® Harmful g 
® Fan blows 
e Cutting gu 

Knob raise 


by unique fan 
ust cannot work b 
ack to mo 
dust off Cutting line - 
ide always Visible 


to 274” 


® Handle 

fatigue 

® Safer, re 
» Fetractable, n . 

+, . » non-clo, 
. ar gear drive for sane nae blade guard 

Uaranteed . ‘ er 

manship against defective Materials 


“SPECIAL 


and attachment 


easier handling With less 


or work- 


PORTER-CABLE MACHINE CO. 


1651 WN. Salina St. Syracuse, N. Y. 


Manufacturers of SPEEDMATIC and GUILD Electric Tools 
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AMERICAN LUMBERMAN 


The Industry's Leader _ 
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HE BELIEVES IN ADVERTISING 


ONE OF THE 
breeziest letters I MAES 
have received of late LOGIC 7 
comes from Walter . u, aueaTisiNe 
H. Hassig, with the MINING STOCK 
St. Paul & Tacoma Fel ere ere NEMS 
Lumber Company, at sat coev Oral 
Kennewick, Wash. 
Mr. Hassig says he 
has been a reader of 
the AMERICAN 
LUMBERMAN for 
the last five years, 
and that the part 
that interests him 
most is the Realm of 
the Retailer. I hear 
this every week but 
do not say much 
about it, as I am 
afraid the other big 
writers on the paper 
may feel slighted. 


So many lumbermen call themselve: 
intelligent. 


Mr. Hassig writes one of those gossipy letters that a 
man enjoys reading. His old home was in Hammond, Ill. 
where he used to play baseball and teach school. It would 
not surprise me if he was not a married man, as he 
reverts back to Hammond in a most unmarried man way, 
saying that Hammond has the prettiest girls in the state, 
and if I doubt it just step off when I am going through 
there, wearing my big diamonds, and see for myself. 


Kennewick is on the Columbia river, in southern Wash- 
ington, not far from the Oregon line, and is advertised 
as “the land of the first strawberries.” Mr. Hassig 
intimates that a good many eastern suckers are buying 
irrigated fruit lands, a fact that I discovered on my tri 
through Washington. Less than a week ago I received 
an ornate prospectus from a Washington town setting 
forth the reasons why the people who were unable to eat 
a living in the East should come there, buy a few acrés 
of orchard land, and become independent. It reads glor'- 
ously, but as a gamble I wouldn’t give $17 for as malJ 
acres of this land unless I could see a way to sell it # 
a profit. Why? Because I visited this same town, rod 
through acres of orchards and was told that for sever® 
years in succession the fruit crop had been a failure, the 
frost each year having nipped it in the bud. But I expec! 
scores of eastern “suckers,” as Mr. Hassig calls thet 
will start in hot pursuit of that very section, running the! 
legs off and the breath of their bodies, expecting to fi 
gold as they would at the end of a rainbow. Whe 
printer’s ink will do this it is strange that there are @ 
many lumbermen who call themselves intelligent wm 
repudiate it. 

—Met Saley, AMERICAN LUMBERMAN 
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1950 HOUSING: The Department of Commerce 
makes a long-range guess of next year’s housing 
construction at about 850,000 units. On the basis 
of 900,000 units for this year, it will mean a decline 
of five or six percent. That's a comparatively small 
margin; and it means, so officials say, that they 
think next year’s figures are not likely to be larger 
than this year’s record. It’s a rather cheerful report. 


HOUSING NEEDS: Some leaders of the industry 
object to the formulas used in estimating housing 
needs and in comparing needs with units actually 
built No one seems to know who fixed up the 
formulas; but they've become an official habit. Like 
this: Reports of residences built are of ‘permanent 
non-farm units.’’ Statements of housing units needed 
include farm houses, temporary structures and any- 
thing else that may shelter a family. 


UNFAIR COMPARISONS: The over-all total of 
new town and country homes and reconditioned 
houses in which people can live, actually fixed up 
in 1949, is probably about 1,250,000. The needed 
number is a vague guess, picked out of the air. 
It's usually set at 1,500,000 per year; a number 
larger than the market could absorb, for any length 
of time. Matching 900,000 non-farm houses against 
a claimed over-all need of 1,500,000 creates the im- 


pression that the industry isn’t doing its stuff; when 
it actually is. 


OCTOBER CONSTRUCTION was about $40,000,- 
000 higher than in October last year. The figures 
were a less-than-seasonal decline of two percent 
from the September report. Also, new construction 
for the first ten months of ‘49 was slightly higher 
thon for the comparable period of ‘49; higher both 
in dollar value and in physical volume. 


STRIKES: We're too close to the big shows to see 
them clearly. But it seems sure we don't have, or 
don't use, a very workable way of handling these 
disputes that are in fact aimed at the public rather 
than at employers. Note the coal strike, called with 
winter coming on; also the effort to use this winter 
menace to divide operators and get a piecemeal 
settlement, at the cost of a nation of consumers. 


PUBLIC OPINION: John Citizen, with his per- 


sonal troubles chasing him, is impatient over big 
strikes; wants them settled some way or other, so 
€ can oct on with his own war. John seemed glad 
about the Bethlehem settlement; wanted it used to 
fix up c jeneral settlement. But business leaders 
don't ger.-rally share his feelings. This break among 
Steel prccucers could mean a wide and disturbing 
Victory for political unionism. 
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WASHINGTON 


-000,000. 





CALENDAR 





NOT ONLY STEEL, but some 25 or more other 
industries, and some 900 different contracts, are in- 
volved. Not only pensions but political implica- 
tions. Many business leaders hoped there’d be no 
need to use Taft-Hartley injunction powers. If labor 
and employers can't agree without compulsion, an 
impatient Congress may well give the President 
mandatory power to seize plants in the event of 
prolonged strikes. More Statism; of a kind the big 
unions want. 


WORKER PENSIONS: If they become universal, 
it’s clear they can't be carried on a funded basis; 
for to sterilize that much capital would check or 
paralyze the national economy. It’s probable that 
such pensions must be financed out of current com- 
pany income; at four to six cents per hour per 
worker. 


CONSTRUCTION: Lively activity in fall housing 
probably means an active period next spring and 
early summer. Government analysts admit the sec- 
ond half of 1950 isn’t too certain; hence the over-all 
prediction of a small decline for the year as a 
whole. However, it appears to be certain.that the 
Federal government will arrange for easier mort- 
gage financing; also that GI house building loans 
will mount up, and fast. 


BUSINESS LOANS: The rate of increase is a 
little slower; but the volume of commercial, indus- 
trial and agricultural loans has been advancing for 
three months. A cumulative increase of some $850,- 
November unemployment may pass 
the four-million mark due to the strikes. A good 
while depleted supply lines are getting filled up; 
may have to lay men off, after the strike. 


PUBLIC HOUSING: As of mid-October, according 
to the NRLDA, the P-H program reservations had 
reached a total of 207,496 units, issued to 161 local 
housing authorities in 31 States, the District, and 
Puerto Rico. These projects are for the next two 
years. .. The U. S. Labor Department is making a 
housing-market investigation; inspired in part by 
the fear of realty men that the construction of apart- 
menis may be getting overdone. 


CONSTRUCTION COSTS: The index of the Amer- 
ican Appraisal Co. shows that building costs have 
declined by four percent during the past year... 
Studies made at the University of Illinois indicate 
that by using modular-unit building material a 
labor saving of ten percent is easily possible. . . 
Fall reports indicate that property improvement 
loans under Title I are on the increase; a 20-percent 
rise, in number, in September. 
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Put These Ads 


Use the booklet "A Guide to Better 
Living" as an inquiry-getter in your 
local newspaper advertising to locate 
people in your sales area who are 
interested in insulation, storm win- 
dows, re-roofing, kitchen, bathroom, 
attic or basement remodeling, gar- 
ages, farm buildings, new homes, etc. 
Set of 6 newspaper mats supplied for 
the low price of $2.50. Samples 
shown are in reduced size. Five of 
the mats are 2-columns wide, 6" deep 
and the sixth is I-column wide, 6" 
deep. 


ACT NOW! 


Time is growing short! 


je More Fall and Winter | 
Business for YOU! 


Jam-packed with over 500 ideas and suggestions for home im. 
provement, this booklet is made-to-order to generate buying 
interest among your customers in the products you have to sell, 
Don't overlook this opportunity. Examine a copy FREE. See for 
yourself why you should quickly order enough copies of this pow. 
erful sales-stimulating "Guide to Better Living" for mailing to your 
entire prospect list. The cost of 1000 copies of this attractive 
8!/, x II, two-color, 32-page booklet is low enough so that even 
one good modernizing job will pay you a handsome profit. 


Mat size— 


2 col. wide, 6"' deep ty 


American Lumberman & Building Products Merchandiser 


139 N. Clark Street, Chicago, Illinois 


RUSH US free sample of your “Guide to Better Living” consumer promotion booklet, 


with price on copies. 


[) Include Proof sheet showing the six newspaper ad mats. 


Firm Name 


in Your Local Newspaper! 





Over 500 Ways 


to Improve Your Home 


32-pages of pictures, ex 
amples, suggestions — for 
modernizing your kitchen 
or bathroom, a room in 
the attic, a basement 
room, for home decora- 
tion, for planning your 
new home, 


Get your copy of “A Guide 
today. 


Dealer's name 
and phone number 








Mat size— 
I col. wide, 6" deep 


MAIL THIS COU?0I 


Today's sales come to the deal 
who promote them. Use this bool 
let to get more fall and winte 
business. 


Re ne ye re pane ee eee Ee 
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TEAMWORK FOR THE BIG JOB AHEAD 


ome im- 

» buying 

2 to sell The fall and winter mer- 
See for chandising drive launched 

this pow- with our issue of September 

g to your 10th is now several weeks in 
Meat motion and the results are 

“ " gratifying. 

that even Hundreds of dealers have 

ofit. sharpened their selling tools, 


increased their advertising 
and spurred their salesmen to 
greater efforts. 

We believe this drive may 
have implemented in part the 
splendid increase in sales en- 
joyed by many dealers this 
fall. (Some dealers report the 
best October in history.) 

Dealers all across the land 
are using the “Guide Book to 
Better Living” and the crea- 
tive selling material in the fall 
issues of AL&BPM to stimu- 
late fall and winter business. 

Any dealer whose fall sales are lagging may still 
cash in on this drive. Remember — 55% of all struc- 
tural improvements are made to the interior of struc- 
tures and this work can go on all winter long. There 
is no market justification for a slump in lumber yard 
sales in the winter time — provided there has been 





500 Ways 


ove Your Home 
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zing your kitts | TA sufficient creative selling. 

room, a room in 

tic, @ basement 

for are me USE MANUFACTURERS SELLING HELPS NOW! 
or planning 


me. One additional sales leverage that is all too often 
overlooked by dealers is the splendid creative selling 
helps supplied by many manufacturers. 

Now is the time to put these aids to work in adding 












cea yaa momentum to your selling drive. 

= Use their window, floor and counter displays; put 
up their streamers and signs; tie into their consumer 

Milde 6" dep fae advertising: send out their colorful mailing pieces; 





use their tested advertising mats, and capitalize on 
their wholesale representatives’ field work! 

Manufacturers are concerned with keeping their 
factory wheels turning this winter. A steady stream 
of consumer sales will do the trick. 













Ol (| The teamwork of manufacturer, wholesaler and 
] dealer in creative merchandising can upgrade to sum- 
mer time levels the customary winter sales slump— 
fall pull together for the common end. 

The three markets of the light construction indus- 
o the dealt try provide a year round merchandising cycle that 
Ise this book = iin high sales volume the year round if 

| and winte — momentum is obtained. : 
0 achieve this there should be a fall and winter 





n repairs, remodeling and structural im- 
. a spring and summer drive for new home 
a sustained year round promotion of the 





provemen| 
volume and 









PUILDING PropucTs MERCHANDISER 





UMBERMAN$ 


SELLING 





Sales momentum is based on enthusiasm and competency 


farm market. 

This does not mean that 
the improvement market 
should be neglected in the 
summer or the new home in 
the winter, but that extra 
momentum should be put 
against the seasonal market 
opportunity. 

Drive, momentum and 
point - of -sale competency 
mean better sales, service and 
profits. 

POINT-OF-SALE COMPETENCY 

Retail Sales Volume is in- 
evitably controlled by the en- 
thusiasm, service-attitude and 
competency of the retail sales- 
man who serves the customer. 

Attitude, competency and 
enthusiasm are in turn gov- 
erned in large measure by the 
amount of teaching, training 
and education the consumer salesman receives. 

Nothing will improve retail selling more than an 
understanding and implementation of the proper re- 
lationship between selling and education. 


SELLING IS TEACHING 

When you make a creative sale you teach the cus- 
tomer the benefits to him in buying. 

Everyone knows that if one starts north at an 
given point and proceeds in a straight line he wi 
inevitably find himself going south—and vice-versa. 

The same thing is true of selling and education. 

If you start north on selling, advertising or sales 
promotion you will wind up teaching, training and 
educating. 

Or if you start teaching, training or educating in 
business you will find yourself selling. 

To have a successful business, selling, sales promo- 
tion and advertising should be a continuous process— 
so, too, should be teaching, training and education 
for everyone who sells. 

Regular scheduled sales meetings in which retail 
salesmen are taught and trained in more creative con- 
sumer selling methods should be a must in organiza- 
tions seeking to get the most from their potentials. 

In one, two or three man yards, forward thinking 
manpower will set aside three or four hours a week 
for self-education and training in consumer selling 
problems. 

Finally, just as in selling we should have the team- 
work of manufacturer, wholesaler and dealer working 
to secure maximum efficiency at the point-of-sale to 
the consumer — so we should have cooperative teach- 
ing, training and education to the same end. 


ART HOOD 


35 


0. C. CALDWELL fells why he anes 


UPSON STRONG-BILT PANELS for his | 


acpenenee 


own home 


O. C. CALDWELL, owner, Lisbon Lumber Com- 
pany, Lisbon, Ohio, known as an outstanding 
merchandiser of quality building materials, writes: 
‘*I chose Upson Strong-Bilt Panels for the interior 
walls of my home because their surface has a rich 
and delicate quality; one that lends itself well to 
decoration. 

“Upson Strong-Bilt Panels are clean and easy 
to apply. You avoid future cracks which you are 
certain to have in plastered walls. I am well 
pleased with my Upson walls and can recommend 
their use to everyone desiring artistic interiors.” 


UPSON 


PANELS 


Lumber dealers know building ma- 
terials. For their own homes, they 
choose the best. O.C. Caldwell is typical 
of many progressive lumber dealers 
who have used Upson full wall size 
Strong-Bilt Panels in their own homes. 


THE UPSON COMPANY 
5511 Upson Point, Lockport, New York. 


I am interested in knowing more about Upson Strong-Bilt 
Panels. Have your Territory Representative call on me. 


NAME. 
NAME OF FIRM 


STREET 
CITY STATE 











mail this coupon today 2 
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Pulls Traffic 


Seattle dealer’s specialty 
featured by outstanding 
point-of-sale exhibits 


{7 PAYS to have a specialty, 
Floyd Weldon of Weldon Lum- 
ber and Mfg. Co., Seattle, Wash., 
believes. Weldon’s. specialty is 
doors. Home owners and contrac- 
tors alike have learned that they 
can find virtually any size or type 
of door on the market at this pro- 
gressive Seattle yard. 

Weldon carries five different 
types of inside doors in all stand- 
ard sizes and an even wider variety 
of outside doors. Weldon sells al- 
most one carload of doors a month 
from his Seattle yard and a sub- 
stantial volume is being attained 
from his new yard in Bellevue. He 
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TWO PARALLEL ROWS of doors set up in individual stands run the length of the 


display room. 


tops this figure when he is able to 
make exceptionally favorable buys 
of low-price, off-size doors like 
those run for government purchase 
or foreign shipment. Such bar- 
gains serve as leaders to bring in 
store traffic, resulting in sales of 
much of his standard stock at 
standard prices. 

Advertising frequently in Seattle 
newspapers, Weldon draws a good 
trade to his outlying yard. His 
front display room is devoted al- 


most entirely to doors, which are 


set up in two parallel rows of 
stands running the length of the 
room. An overhead garage door 
provides the entrance to the hard- 
ware display room, affording a 
practical demonstration for this 
specialty. He has designed a pat- 
ented frame for displaying sliding 
doors. 

Weldon carries a complete line 
of jambs, trim and door hardware 
to fill out his specialty line. 


FLOYD WELDON (left) demonstrating 
the overhead garage door which serves 
as an entrance to his hardware display 
room. The special frame to display slid- 


ing doors shown above has been patented 
by Mr. Weldon. 


37 





A labor saving plan designed for Oklahoma, 
this chicken house can be adapted to other 


climate areas 


A Tested 


Expandable 


Laying House 


ABOVE is a college built house that has proved the practicality of 
design. It is a multi-unit design with separating partition. 





THE VIEW at right 
shows the single 
house to accommo- 
date 100 hens. Be- 
low is the conven- 
ient, easy - to - use, 
easy-to-clean floor 
plan. An 18 inch 
straw loft is used. 
In colder climates 
—use wall insula- 
tion and interior 
sheathing. 
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KLAHOMA A AND M COL- 
LEGE recently issued a plan 
and material list for a laying house 
(House for Laying Hens, plan No. 
4), which has been thoroughly 
tested for practical operation. 
While the plan is fitted to Okla- 
homa conditions, it is easily adapt- 
able to other climate conditions. 
The house is based on the man- 
agement theory of having not more 
than 100 hens in each unit and al- 
lowing four square feet per bird. 
These requirements result in a 
house 20 feet square. Additional 
units for larger flocks are added 
end to end, retaining the separat- 
ing partitions. 





This laying house is one of a growing 
list of Oklahoma "farm-fitted" build- 
ings. The plans are developed and 
tested by Oklahoma A and M col 
lege and promoted throughout the 
state by member yards of the Olle- 
homa Lumbermen's Association. 





The 20 foot square shape is eco 
nomical for materials and construc- 
tion labor; provides excellent space 
use, and also makes for ease of 
cleaning and flock care. Notice that 
there is plenty of room to get be 
tween nests, roosts, and feeders. 
Longer, narrower houses of the 
same square footage result in less 
convenient arrangement. Also, 1 
the square house, light and sul 
shine are more effectively intre 
duced to a maximum area with less 
window space. This is especially 
important where the house 
adapted to colder climates. 

Constructionwise, the 20 by 2! 
foot shape makes for conveniell 
construction methods and econo 
ical cutting of standard length m* 
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terials. , 
assembled on the ground and raised 


into place. 


The trussed rafters can be 


CONCRETE 
1-2/4-3 Mix—2!/2 cu. yd. 
1-294-4 Mix—2'/4 cu. yd. 
or 
Cement—28 sacks 
Sand—2!/o cu. yd. 
Gravel—3!/4 cu. yd. 


Note: If continuous footing and foundation are used in- 
stead of piers and grade beam, add | cu. yd. of 
1-234-4 concrete; or 6 sacks cement, '/2 cu. yd. 
sand, and 34 cu. yd. gravel to above estimate. 


LUMBER 
2''x6"xl2'—I8 Pieces 
2''x4''x20'—35 Pieces 
2"x4"xl6'—6 Pieces 
2"x4'"'xl4'—I16 Pieces 
2"x2"xl6'—5 Pieces 
i'x!2"xl6'—25 Pieces 
1"x12"xl4'—10 Pieces 
1"x6"xl0'—5 Pieces 
1''x4"'x20'—52 Pieces 
1''x4"'xl6'—34 Pieces 
1"x4"x14'—9 Pieces 


Roof Deck |'' boards for solid deck, 540 board ft. 


or 


1x4" nailing strips for metal roofing, 525 linear #t. 





and frames, 
meet local practices, and a controll- 


More permanent type windows 
foundation walls to 


able roof ventilator will convert 
this plan into an excellent building 
for colder climates. 


Firesafe Roofing—500 sq. ft. 


2-2' 0'"'x2' 6" 4 It. windows 


1-3' 0''x6' 8" screen door with removable glass substitute 


MATERIALS ESTIMATE 

ROOFING 

WINDOWS 

DOORS 

panels 
PAINT 
Exterior paint—3 gal. 

HARDWARE 


54"'x8" Anchor Bolts—I6 

'/2"" Diameter Reinforcing Bars—1!60 Linear Feet 
Framing Anchors, Type AR—9 Type AL—9 
Framing Anchors, Type BR—3 Type BL—3 
Ridge Roll—20 #t. 

6" Strap Hinges—I6 

4" Butt Hinges—2 

36" Roll 1" Mesh Screening—I50 sq. ft. 

24" Roll '/2"" Hardware Cloth—160 sq. ft. 

1''x2" Welded Wire Fabric—75 sq. ft. 


MISCELLANEOUS 


32" Roll Glass Substitute screen—70 sq. ft. 


Add electric wiring and outlets, plumbing, nails, etc. 


CONSTRUCTION DETAILS 


LOCATION 

Choose a well drained site, prefer- 
ably on a south or southeast slope 
convenient to feed storage and the 
farm dwelling. Space for poultry 
yards and future expansion of the 
house should be available. Shade trees 
for outdoor runs and poultry house 
during hot summer weather are de- 
sirable, but dense enclosures of trees 
should be avoided. 


FOOTING AND FOUNDATION 
Sound foundation construction helps 
prolong life and serviceability of the 
poultry house. The foundation shown 
in the “Foundation Plan” consists of a 
reinforced concrete grade beam sup- 
ported by eight reinforced concrete 


“post-hole” type piers, one at each: 


corner and one at middle of each wall. 
This type foundation is easily built 
and economical of materials. Rein- 
forcement as shown in the drawing 
should always be used. Excavation 
for the grade beam is first made, then 
holes which serve as forms for cast- 
Ing piers are dug with a post hole 
auger in locations shown. Each hole 
should be widened at the bottom with 
a Narrow spade. It is important to 
build the grade beam at least eight 
Inches high above surrounding grade 
to help prevent decay of wall sills and 
lower ends of vertical boards. The 
alternate foundation detail with a 
continuous spread footing instead of 
piers may be used where stable soil 
conditions make the piers unneces- 
Sary. Concrete for foundation work 
Should be mixed with not more than 
7 gallons of water per sack batch of 


concrete, includin wat i 
the sand. ' ills 
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FLOORS 

Concrete floors two inches thick 
help make the poultry house easy to 
clean and keep free of contamina- 
tion. The floor should be built in two 
sections, each sloped from one side 
to the two-foot wide floor section near 
the center of the house as shown in 
the drawings. This two-foot-wide sec- 
tion is placed after other floor sec- 
tions have hardened. It is sloped to a 
floor drain at one end. A four-inch 
diameter tile line should be installed 
leading from floor drain to a well 
drained surface outlet away from 
poultry runs or yards. The floor sec- 
tion around the drain and riser pipe 
should be built as shown in drawings 
with a construction joint consisting 
of pieces of smooth-surfaced asphalt 
roll roofing so that this floor section 
may be removed to permit plumbing 
repairs without breaking adjoining 
sections. All portions of the floor 
should be finished with steel trowel 
used sparingly to obtain a smooth, 
dense surface. Concrete for floors 
should be mixed with not more than 
6 gallons of water per sack batch of 
concrete, and should be moist-cured 
for one week after placing. 


WALLS 

Walls are built using 1 inch by 12 
inch vertical boards spaced 12 inch 
on centers. Cracks are covered with 
battens of 1x4 wood strips or two- 
inch strips of 28-gauge galvanized 
iron. Top and bottom ends of vertical 
boards should be securely nailed with 
at least three 8-penny nails to plate 
and sill to help tie down the building 
against windstorms. Boards should 
be painted before applying battens. 


Metal framing anchors, shown in the 
drawings, are desirable to help an- 
chor front wall plate to front wall 
studs. Diagonal braces shown in end 
walls help stiffen the building against 
windstorm damage. 


ROOF 

The trussed rafters shown in the 
drawings can be assembled on the 
ground, then lifted into place and 
swung to up-right position. Two- 
ounce galvanized iron roofing or alu- 
minum roofing on 1x4 strips spaced 
12 inches on center; or other firesafe 
roofing on solid roof deck may be 
used. Manufacturer’s directions should 
be closely followed when applying 
roofing. 


ROOST AND DROPPINGS PIT 

Two by two inch strips with the top 
corners slightly rounded supported 
on a 2x4 framework are used for 
building roosts. One by two inch 
welded wire fabric should be fastened 
to top of the framework before roost 
strips are installed to keep poultry 
out of the droppings pit. Roost frame- 
work is hinged to the wall so that it 
may be raised for cleaning droppings 
pit. Preservative treated lumber 
should be used for all parts of roosts 
and pit enclosure. The roosts shown 
in the drawings will provide space 
for 100 birds at 8% inches of roost 
length per bird. 


WINDOWS 
Front openings are covered with 
one-inch mesh screening on outside 
and glass substitute screens on re- 
movable frames fitted to inside of 
front openings for protection during 
(Continued on page 78) 
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Good design — quality materials — easy 
financing are combined in one package for 
thrifty New Englanders by L. Grossman Sons, 
Inc. Read how this enterprising dealer has 
solved the building problem for hundreds of 
home seekers 


UNDREDS OF NEW ENGLAND families are 
comfortably established in homes of their own 
through the economy housing program of L. Grossman 
Sons, Inc., Quincy, Mass. By doing their own building 
and taking advantage of the Grossman easy payment 
terms, many people of moderate income have become 
home owners. Grossman’s is currently offering all 
materials necessary for the construction of four and 
five-room homes of various designs by payments rang- 
ing from $28.80 to $39.40 per month. No payment is 
required until the house is completed and the mort- 
gage sold to a bank (generally the home owner’s local 
bank). 
Here are some reasons why Grossman’s homes are 
reasonably priced: 
1) There is no architect’s fee. 
2) Materials are standardized, cutting waste to a 
minimum. 
3) Interest is free for six months. 
4) No contractors’ or sub-contractors’ profits to 
pay. 
5) Everything is sold by one salaried salesman in 
a complete package. 
The home-ownership plan is based on three require- 
ments: 
1) Possession of a desirable building lot, free and 
clear. 
2) Steady income and regular employment. 
3) Satisfactory references. 


The program is a natural sequence of other Gross- 
man operations in the home-building field. During the 
depression years they promoted a packaged home idea 
on a pay-like-rent basis (“Own-your-own-home for $15 
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Dealer 


COVER: The Grossman house shown 
on the front cover of this issue, js 
being built by Thomas Sarno, North 
Weymouth, Mass. Mr. Sarno and 
friends have worked week-ends on the 
house for the past two months. Ma. 
terials for this four-room house, ex. 
clusive of foundation and optional 
extras, cost Mr. Sarno $29.55 per 
month. 


COMPLETED MODEL HOME. left, has 
been visited by thousands of people in 
response to Grossman’s advertising drive, 


FLOOR PLAN, below, is for Cabot model 
shown on the cover. Exterior dimensions 
are 32x21-10. Design permits the addition 
of a new wing, breezeway or garage. 


32'-o" 


Living Room 
14-2" « '-2° 


a month”). Right after World War II they jacked 
up government surplus Quonset huts and moved them 
intact to the customer’s lot. Later they bought sur- 
plus barracks (20 x 100), and partitioned them into 
three houses (20 by 32 each) for resale. In each 
case, the company sold materials for the completion 
of the interior. When barracks were no longer avail- 
able, the Grossman’s began to consider other types of 
low cost housing. The current program is the result 
of this thinking. 

“It was a tremendous undertaking,” recalls John 
Grossman, vice-president of the firm. ‘The whole wil- 
ter of 1948 was spent in working the kinks out of the 
program that had already been set up for selling the 
barracks. We decided to make the whole transactio 
possible under one roof, saving the customer the 
trouble of going through the legal technicalities of 4 
law office, or working through a bank. That placed 
a great deal of detail work on us.” 


DESIGNED BY ARCHITECT 


The first step taken in Grossman’s new program wa 
to hire Oliver S. Barker, a Boston architect, who 
signed several four and five-room homes to sell # 
$3,750 to $5,120, or from $27.28 to $39.40 per month 
(with additional charge for optional extras) on the 
pay-like-rent plan. 

The plans were drawn to utilize stock material- 
not precut or prefabricated—but the kind any Gros* 
man yard could supply. If standard 8 ft. 2 x 4 welt 
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to be used, the room would be scaled to use the full 
piece without cutting. In short, the plans were drawn 
to fit typical yard materials, rather than make the 
materials fit the plans. 

The original plans were altered to conform to FHA 
requirements, and the various stringent building code 
regulations. 

An attractive 30-page two-color promotional booklet, 
“Grossman’s Low Cost Homes,” not only showed floor 
plans and isometric views of each model, plus vacation 
cottages and garages, but also included a five-page sec- 
tion called “Handy Andy’s Helpful Household Hints.” 
These hints tell how to cut and apply wallboard; how 
to lay shingles around a gable; painting details, inte- 
rior and exterior; how to hang wallpaper, lay linoleum, 
cover sink tops, ete. : 
NEW DEPARTMENT ORGANIZED 

In the meantime, Grossman’s set up various depart- 
ments to handle this phase of their business. Sales, 
credit, and architectural departments, were organized; 
finance experts, construction advisors, salesmen, land 
title examiners, and clerks of various sorts, were added 
to their regular staff. 

Promotion was started on a big scale in April, 1948. 
Large display ads were placed in newspapers through- 
out Massachusetts. The ads included coupons for a 
25c booklet, explaining the Grossman low-priced 
homes. A questionnaire with the booklet requested 
such information as whether the home prospect owned 
land and its estimated value; the amount of ready 
cash on hand; what portion of construction work they 
were able to do; present income of family, etc. Pros- 
pects were invited to inspect the model homes erected 
in four of the company’s 15 yards. 

Salesmen were sent to large cities throughout New 
England, where newspaper ads and radio spot an- 
nouncements heralded the arrival of Grossman’s Hous- 
ing Clinic to explain their “wonderful low cost home.” 
A company representative took a room at a centrally 
located hotel, where he was available to show pictures 
and plans of the homes, as well as provide complete 
information about the housing program. Prospects 
were asked to bring in their deeds and $38 for a legal 
fee, The great response which the company received 
In some communities prompted them to open perma- 
nent offices in those cities. 

_ The public reacted quickly to the intensive adver- 
Using campaign. Often, 500 to 1,000 people visited 
the model homes on Sundays. 

The new project required large-scale financing. 
Home plans and the promotional booklet cost $25,000. 
A $75,000 advertising budget launched the program; 
an architectural staff was hired to adapt plans to suit 
individual tastes and needs. To lend the home owner 
a helping hand during the construction period, the 
company formed a crew of field service men to visit 
purchasers of packaged homes to discuss any problems 


ort may have come up in building, or financial diffi- 
ulties, 


FINANCING ARRANGEMENTS 
If the builder is not capable of doing the construc- 


@ ti ork hime : 
ne Works himself, Grossman’s advances him the nec- 
vg Money to hire craftsmen for the job (interest 
e€ tor SIx 


months or upon completion of the house). 
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Furthermore, the firm receives no payment at all for 
the building supplies furnished the custemer until 
the home is completed and the mortgage is sold to a 








GROSSMAN’S can make ver dreams come true! 
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: build, wow... AT A PRICE YOU CAN AFFORD! 


HERE IS THE ANSWER TO THE HOUSING 
PROBLEM THAT THOUSANDS HAVE BEEN 
WAITING FOR ... and only GROSSMAN'S has it! 


15 BRAND NEW 1950 MODELS 


© DESIGNED EXCLUSIVELY FOR GROSSMAN'S 


Designed by Oliver S. Barker, registered architect. 


© WE SUPPLY THE BEST OF EVERYTHING 


\ — 





—S 


\ Open for Inspection 


SEE THE ACTUAL HOME 

ON DISPLAY AT THE 

FOLLOWING YARDS: 
Quincy—130 Granite St. 


Wellesiey—27 Washington St. From the first piece of lumber to the last drop of paint, you 
Tounton—Oak St. at Depot get all the materials required to build a complete modern home. 
Billerico—Boston 
Model home under construction 


® YOU CAN BUILD THE EASY GROSSMAN WAY 


Complete working plans are furnished at no charge with the 
purchase of materials for each home. These plans are so easy 
to read that you can do the actual construction yourself. 


oti, —° EASY FINANCING AVAILABLE 
HOMES 3 ih We have a plan to fit your individual needs. (A special finan- 
cial service for veterans.) 






at our Ayer division 
Daily trom 7:30. mf 5:30 9. mo-Sunday and 
Memorial ODay from 10:30 &. m. to 7:30 pm. 
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Send for your NEW 1950 Book of Homes 


and garages. ‘Enclove 260 to cover 130 GRANITE STREET, QUINCY, PR 3-7100 
eos Direct phone te the model home for Sundays and evenings . . « 
GROSSMAN'S, 130 Granite St., Quiney, Mass. ac ooh) HAytener Snes 

Please send me your book of camps and homes. « Other Stores and Yards at 
Enclesed fing 25¢. . Pi ST 
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A $75,000 ADVERTISING CAMPAIGN launched the Grossman 
economy home program. Here are some of the sample display 
ads. The coupon has brought thousands of requests for the 30- 
page promotional booklet. Housing clinics in major New Eng- 
land cities developed many more leads. 








One More Week 


GROSSMAN'S 
HOUSING CLINIC 


to be held at the 


HOTEL BOND 


HARTFORD, CONN. 


ALL THIS WEEK 
Including Saturday 
‘From 9 a.m. to 9 p.m. 


Hear All About This Wonderful 
Low-cost Home 


Don't forget —“All you need to own your own 


Grossman Home is the deed to your land plus $38. 
AND NO PAYMENTS TO MAKE UNTIL NEXT MARCH. 
This 1s an unusual opportunity to hear all about this famous home. Don't miss it! Mr. Johnson, our hous- 
ing representative, will be on hand, personally, io show you pictures and to give you complete informa- 
tion about this remarkable home. 

You can build and finish your home within two !2) months (in time to get you moved in by Christmas), 
but you must act NOW! Visit Mr. Johnson today, BRING YOUR DEED WITH YOU, and get full partic- 
vlars. 


GROSSMAN'S WILL DELIVER THIS HOME ANYWHERE IN NEW ENGLAND 


L. GROSSMAN SONS, Inc. 130 GRANITE ST, QUINCY, MASS. 


cadena —- 








4\ 


SIDNEY W. GROSSMAN, 


president. 


JOHN GROSSMAN, vice- 


president. 


bank through Grossman’s field finance supervisor, who 
approaches a bank in the man’s local area when the 
home is nearing completion. 

“Financing has been our biggest problem in running 
the program, thus far,” declared John Grossman. “At 
times, our mortgage portfolio has reached a million 
dollars.” 

Prompt delivery of materials to the job as needed 
has been another major problem. If a home owner is 
at a distance, the company sends him materials in four 
loads. Since no two amateur builders progress at the 
same speed, it has been necessary to keep a running 
schedule of the needs of each builder. The housing and 
purchasing departments consult every week to deter- 
mine what supplies will be needed. All materials are 
set aside for the customer at the time of purchase. 
The entire house-purchasing transaction takes less 
than two hours. How this procedure works can best 
be explained by citing the experience of a typical cus- 
tomer, a couple from a small Massachusetts town. 


HANDLING TYPICAL CUSTOMER 

They had come to inspect the model homes at the 
Quincy yard several times and asked the typical ques- 
tions. What grade was the material? Was it all 
perfect? Was it all delivered at one time? When was 
the first load delivered? Was it. true that no down 
payment was required? The salesman explained the 
details of the program. 

The couple discussed the plan at home for many 
weeks, and finally decided to go ahead. When they 
came to Grossman’s for another look at the model 
homes, a salesman filled out the company questionnaire, 
which disclosed the type of home the applicant could 
afford. 

Several days later, after a check of credit and refer- 
ences, the couple was asked to bring in the deed to 
their land along with the legal fee of $38. The archi- 
tect explained the structural details and materials sup- 
plied for the job, including plumbing and heating 
equipment. The couple wanted two additions: vesti- 
bule in the front of the house and a small porch in the 
rear. The architect had figures for the additional cost 
of vestibule and porch right at his fingertips. 

The couple then went on to choose their paint, wall- 
paper pattern, and types of bathroom fixtures. Appli- 
ances were extra. 

After the selections were made, and the price of the 
home determined, the couple was told the mortgage 
would be ready for them to sign in short order. They 
were prepared for a lengthy wait, however, and won- 
dered where the nearest restaurant was. They were 
really surprised when they were invited to the Gross- 
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Public Relations Winner 
For the second successive year, L. Grossman Sons, Inc, 
~ Quincy, Mass., won the top prize in its class for service 
to the industry and its community. 

The award, which was made at the recent NRLDA cop. 
vention in San Francisco, was based on Grossman's out. 
standing job in the fields of employe relations and wide. 
spread participation in civic enterprises. 





AERIAL VIEW of the Grossman main yard in Quincy, Mas. 


man kitchen for a light lunch with Grossman’s con- 
pliments. 

Shortly after lunch, they signed their mortgage in 
the credit department. Then they were given three 
sets of plans and a complete list of materials, along 
with a detailed explanation of where each item is 
used. 

Two weeks later, after Grossman’s had checked the 
land title and prepared materials for shipment, the 
couple received their first load—those materials needed 
in the first building operation. Other materials ar- 
rived as needed. 

BUYERS BUILD THEIR OWN 

If the home buyer is unable to do the job himself, 
Grossman’s recommends a local contractor for him. 
About 95 percent of the people do their own building. 
Some of them hire one professional carpenter and he 
leads a crew of amateur helpers. It is quite comma 


in rural areas for several neighbors to lend a helping 


hand. 


Thus far, the company has experienced no difficulty f 


in selling banks the mortgages on their homes. The 
completed homes are worth far more than the mort 
gage on account of the free labor factor. Second, the 
home builders have put in too much of their own time 
to give up their homes. As they express it at Gross 
man’s, these people have put sweat equity into the 
homes. 

Summing up the results of the low cost housing 
program to date, John Grossman says: 

“The fruit of our hard work hasn’t been realized 
yet, but we are basing our hopes on the future. We 
are confident that every home sold will sell a mil 
mum of five homes without any additional selling & 
pense. People have been so overwhelmingly pleas 
with the homes that every house sold in 1948 has 
sold another. Every customer becomes a salesmal 
for Grossman’s. Furthermore, we consider this ’ 
permanent program. The average American of mot 
erate income wants a home of his own. Every tenall 
is a prospect.” 


. +8 
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1950 CONVENTIONS 


Schedules corrected to press date 
(*) means no exhibits are planned 


January 16-17—Kentucky Retail Lumber Deal- 
ers Assn., Brown Hotel, Louisville, Ky. 

ary 17-18-19—Northwestern Lumbermens 
orgy aor Auditorium, Minneapolis, 
Minn. atin 
Januar 23-24-25—Western Retai umber- 
ere Tag Multnomah hotel, Portland, Ore. 


January 23-24-25—Northeastern Retail Lum- 
bermens Assn., Hotel Statler, New York, N. Y. 
January 24-25-26—Ohio Assn. of Retail Lum- 
ber Dealers, Cleveland Auditorium, Cleveland, 
Ohio. 
Jonvary 25-26-27—Southwestern Lumbermens 
Assn., Municipal Auditorium, Kansas City, Mo. 
February 1-2-3—Middle Atlantic Lumbermens 
Assn., Chalfonte-Haddon Hall, Atlantic City, 
N. J. 
February 7-8-9—Michigan Retail Lumber Dirs. 
Assn., Pantlind Hotel, Grand Rapids, Mich. 
February 8-9—Lumber Dirs. Assn. of W. 
Pennsylvania, William Penn Hotel, Pittsburgh, 
Pa. 
February 8-9-10 — Mountain States Lumber 
Dealers, Shirley-Savoy hotel, Denver, Colo. 
February 14-15-16—Wisconsin Retail Lumber- 
mens Assn., Milwaukee Auditorium, Milwau- 
kee, Wis. 
February 16-17—Virginia Building Material 
Assn., Roanoke hotel, Roanoke, Va. 
February 21-22-23—Illinois Lumber & Material 
Dirs. Assn., Hotel Sherman, Chicago, Ill. 
February 22-23-24—Nebraska Lumber Mer- 
chants Assn., City Auditorium, Omaha, Nebr. 
February 24-25—West Virginia Lmbr. & 
Bidrs’ Supply Dealers’ Assn., Daniel Boone 
Hotel, Charleston, W. Va. 
February 28 & 
March 1—North Dakota Retail Lumbermens 
Assn., City Auditorium, Fargo, N. D. 
February 28 & 
March 1-2—Indiana Lumber & Bidrs’ Supply 
Assn., Murat Temple, indianapolis, Ind. 
March 2-3-4—Inter in Lumber Dealers 
Assn., Hotel Utah, Salt Lake City, Utah. 
March 9-10-11—Independent Retail Lmbr. 
— Assn., Hotel Radisson, Minneapolis- 
inn. 
March 15-16—Lovisiana Building Material 
Dirs. Assn., Jung Hotel, New Orleans, La. 
March 15-16-17—lowa Retail Lumbermen’s 
Assn., (place to be selected) Des Moines, la. 
March 22-23-24—New Jersey Lumbermens 
Assn*., Hotel Traymore, Atlantic City, N. J. 
March 22-23-24—Carolina Lmbr. & Bldg. Sup- 
a. Ocean Forest Hotel, Myrtle Beach, 
_ 27-28—(Tentative) Tennessee Lumber, 
illwork & Supply Dirs. Assn., Municipal 
Auditorium, Memphis, Tenn. 
March 28-29—South Dakota Retail Lumber 
Dealers Assn., Sioux Falls, $. D. 
April 3-4-5—Lumber & Supply Dirs. Council*, 
General Oglethorpe Hotel, Savannah, Ga. 
April 12-13—Mississippi Retail Lmbr. Dirs. 
a Buena Vista Hotel, Biloxi, Miss. 
a, 12-13-14—Florida Lmbr. & Millwork 
n*.. Palm Beach Biltmore, Palm Beach, Fla 
— 13-14-15—Southern California Retail 
ae Assn., Ambassador Hotel, Los Angeles, 


April 19-20—Arkan 

at 20-21-22—Arizona Retail Lmbr. & Bidrs. 
wee ” Assn., Maricopa Inn, Mesa, Arizona. 
- - 3-24-25—Lumbermens Assn. of Texas, 
ve Pier, Galveston, Texas. 

rd 26-27—Lumber Merchants Assn. of 
~ ern Cclifornia*, Ahwanhee Hotel 
Osemite Ne:ional Park, Calif, 


(Montana Retail 
: Lumb sai 
Part of March or wa acted 
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Texas Dealer Combines 


Hews and AAdvertiscng 
In Weekly Newspaper Column 


People buy more goods from 
Bob Brown after reading 
what he has to say 


DOWN IN CARTHAGE, Tex. 
(pop. 7,000), R. G. (Bob) Brown 
of the Brown Lumber Co. has a 
weekly column in The. Panola 
Watchman that’s as newsy as any 
column of local items anywhere. 

Bob (Hoo-Hoo 11, 166 and one of 
the half-dozen oldest living mem- 
bers of the order) has a way of 
making his business notes sound 
just as interesting as his philosoph- 
ical observations. Perhaps this is 
one reason why the column is cred- 
ited with selling many items that 
otherwise would have remained in 
stock. 


Title of the column is Carthage 
and Panola County Moves Ahead. 


Here is a sample column. 





CARTHAGE AND 
PANOLA COUNTY 
MOVES AHEAD 


by Brown's 











BROWN’S has several things to be 
proud of (so we think) and one of 
these is the aid we have given the 
building of churches in our county. 
In the past eight years, we have fur- 
nished the material for sixteen 
churches, big and little, for white and 
colored, and have given every one of 
them a liberal discount. In some of 
these, the funds have been exhausted 
before completion, but we have our 
first time to lose on a church account. 
Without reference to Dun and Brad- 
street, we give all Panola County 
churches a AA-1 rating. Go to church 
next Sunday. 





Come to BROWN’S the first spare 
time and look over the “gadget table.” 
You will find many articles that will 
improve and dress up the home. Don’t 
neglect those floors that cost you 
quite a bit of money. We have 
BRUCE’S, JOHNSON’S, VESTA 
GLOSS, BRITEN ALL, JIM KOTE 
and PITTSBURGH cleaners and wax. 
We also have electric floor polishers 
for a small rental. The many pat- 
terns of linoleum, rubber tile and as- 


phalt tile in our floor covering depart- 
ment are beautiful. 





BROWN’S picket fence in three col- 
ors, red, white and green, both three 
and four foot pickets, is ideal for dog 


pens, gardens and barriers for small 
kiddies. 





Another car of JOHNS-MAN- 
VILLE asbestos shingles came in. 
This is the roof everlasting. 





MR. CITY MANAGER, we are still 
looking for the traffic light at the 
curve on West Panola. This would 
add so much to the safety of traffic 
on this street. 





Contractor MODDY HOLLAND is 
completing the home of Mr. and Mrs. 
JIM MOORE this week. It is beauti- 
ful, nicely arranged, and has every- 
thing that a home should have. 





From NATION’S BUSINESS: “In- 
dications are that the last three 
months will be the best quarter of 
the year. Farm income for 1949 is 
over $32,000,000,000.” 





From TIME: “All women dress 
alike all over the world,” declared 
Couturier ELSA SCHIAPARELLI, 
who ought to know, “They dress to be 
annoying to other women.” 





The THOMAS ALLISON home is 
going to have smooth working win- 
duws. BOB sold them HUTTIG units 
and DURALL screens for the—entire 
house. 





On Tuesday night of this week, the 
Trustees of the Carthage Independent 
School District awarded an additional 
cortract for $9,000.00 to WATSON 
and NESON, contractors on the Col- 
ored School. This is to cover cost 
on two extra class rooms. 





BROWN’S dressed up the offices of 
DR. CULLUM at the Vandigriff Ho- 
tel with new tile floors this week. 





MRS. LOVIS PHILLIPS of Gary has 
new linoleum on her kitchen floor, 
and MRS. REX HAGGARD has a new 
asphalt tile floor in her dinette. 





BROWNS 
210 South Shelby St. 
Telephone 215 
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Kitchen Planning 


AKICNTLI 


"yt ' 
AINUIRM 


Memphis (Tenn.) dealer promotes two sep- 
arate departments; kitchens of wood are 
sold by his firm, installed by his contractor 
customers; Kitchens, Inc. is a growing sub- 
sidiary handling steel kitchens from the 
planning through the installation stage 


E XPERT KITCHEN planning is a business in itself 
at Carruthers & Son Lumber Co., Memphis, Tenn. 
This firm has two separate departments for selling 








Date Mv ON. £3 FI SF 


Kitchens, Inc. 


Gentlemen: 


We are interested in having you plan a St. 
Charles steel kitchen for us. 


(X) It will be convenient for your salesman 
to call on us most any time, just let us know when. 


( ) We prefer that you call on us 





Date Approximate time 
signa J ULS- Me TH NIGWVES 


saaress 9 6 L/dridge sr. 
IMEMP HiS5 











SELF-ADDRESSED stamped post ecard is included with direct 
mailings to secure leads. Accompanying letter advertises com- 
plete kitchen planning; custom-built steel kitchens; stainless 
steel sink tops; streamlined over-stove hoods and a wide variety 
of appliances. 
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ON-THE-JOB SIGNS, such as the on 
shown here, are part of a widespread 
advertising program to promote kitchen 
business. 


TRUCK with special body does a tyo. 
fold job for Kitchens, Inc.—service-wige 
and advertising-wise. Note the firm car. 
ries a complete line of appliances. 








kitchens of wood and steel, since Louis Carruthers, 
president of the firm, is convinced that these two lines 
create entirely different merchandising problems. 


Back in 1945, Mr. Carruthers organized Kitchens, 
Inc., a subsidiary of his lumber company, to handle 
custom kitchen planning and installation jobs. His line 
of steel kitchens is merchandised exclusively through 
Kitchens, Inc. His quality line of wood kitchens 
handled by his lumber firm. 


Kitchens, Inc. did $100,000 worth of business las: 
year. A 50 percent increase is expected in 1949. This 
subsidiary handles the entire job for the consume 
from kitchen planning through installation. Three 
factory-trained mechanics and their helpers handle the 
installation work. Where considerable remodeling 
required, outside contractors are called in. 


Intensive promotion is carried on by direct mail and 
newspaper advertising. Manufacturers’ literature has 
played an active role in the promotion of steel kitchens: 
Self-addressed post cards are enclosed with dirett 
mailings to prospects whose names are selected from 
the telephone book by areas. If there is no respons 
from the mailing, leads are followed up by telephone 


, ; 1 é 
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Most of these prospects are living in old homes, 
whereas the wood kitchens sold by Carruthers are in- 
stalled mainly by contractor customers in new houses. 

Follow-up service has created good will and addi- 
tional customers for Kitchens, Inc. Salesmen drop in 
on customers several times following installation to 
make sure of complete satisfaction. Satisfied custom- 
ers tell their neighbors and friends and other leads 
inevitably follow. 

Kitchen sales have been made by the firm in western 
Tennessee, northern Mississippi and eastern Arkansas, 
covering a radius of 150 miles of Memphis. Kitchens, 
Inc, has expanded so much in the last four years, that 
new headquarters especially for this subsidiary are 
now being built. 


BEFORE AND AFTER pictures show the complete line of steel 
cabinets and sink installed for one customer by Kitchens, Inc. 
The staff of three salesmen and three installation men are 
headed by Louis Carruthers, president, and T. D. Bobbitt, vice 
president and sales manager. 


Burtping } RODUCTS MERCHANDISER 





—Anothen— 


St. Charles All-Steel Kitchen 


Planned in Co-operation with Raymond B. Sp , Architect 
and Associates, John R. Sanford, Robert W. Riggins 





In Home of Mr. and Mrs. Milo Solomito 
3699 N. Galloway Drive 


Smoothly streamlined by our Kitchen Designer, stor- 
age space is no problem here. Note the curved steel 
cabinet, double sink and Hot-Point automatic dish- 
washer—all of which go to making an up-to-the-minute 
kitchen. Also note the new streamlined over-stove hood 
that rids your kitchen of unpleasant odors and greases, 
and the electric garbage Disposall. 


COUNTER TOPS AVAILABLE 


@ Goodyear Vinyl @ General Electric Textolite 
@ Stainless Steel @ Formica 


@ Armstrong Linoleum on Steel 


— -Send Coupon For FREE BOOK. — — 


( ) Send free copy of “St. Charles Kitchens.” ( ) Send | 
: engineer to discuss my kitchen. I am contemplating ( ) Re- I 
modeling ( ) New Home. 


Name SPH He HHH SHEHHSEST EH SHEETS SSE EE EH SESE EE SE SESE SESE SEE | 


| isis vain cecdosoenpuaasGeebaecsh:, Sewe er iekkeeae eke | 


_hagectgebegybiongscnaen ania sap Zone 


Kitchens, Inc. 


2665 BROAD AVE. PHONE 48-9963 
MEMPHIS 





DISPLAY ADS with coupons are used to pull leads. See how 


nationally-advertised trade names are played up in this ad. 
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New Store Zl« 
New Merchandising 


Policy eguat Greater 
Volume 


That's the kind of figuring behind the double- 
barreled program of the Charlottesville (Va.) 
Lumber Company 





BIG, OPEN FRONT invites motorists to stop. Large parking 


area in the rear. 


UST BUILDING a new store isn’t enough to guar- 

antee bigger volume, reasoned the officials of the 

Charlottesville (Va.) Lumber Co. in laying their plans 
for the future. 

Consequently, along with their beautiful new sales- 
room and office, the company has mapped a new mer- 
chandising program that includes weekly sales meet- 
ings and outside selling; consistent newspaper 
advertising (see “Personalized Advertising,’ AL&- 
BPM, August 13, 1949) plus radio spots on two 
stations; improved grounds and a new parking space 
for stop-and-shop motorists; a new shed for moldings 
and a new inter-communications system. 

The organization has been departmentalized as fol- 
lows: sales manager, James A. Dettor; millwork prod- 
ucts, Russell M. Wells; paint and hardware, Douglas 
Stoneburner; floor coverings, W. P. Hayward and Ira 
Maupin; advertising, Paul C. Kendall. W. A. Barks- 
dale, Sr., is vice-president of the company and his 
son, Bill, is special sales representative. 
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W. A. BARKSDALE, SR., executive vice-president, in his ney 
office. 


VARIETY of interesting woods are used for sales and 
decorative effect in wall paneling. 








MILLWORK is featured in this active exhibit. The displ 
cabinet for samples of roofing and siding (right) was '™™ 
out in the company’s shop. 


November 19, 1949, AMERICAN LUMBERMAS © 





in his new 


e 


for sales and 


The company’s three-year modernization program 
cost approximately $30,000. Besides remodeling the 
sales room and building a new office, the plant was 
equipped with new machinery, including a pneumati- 
cally-drawn sawdust disposal system which feeds the 
boiler room. 

Approaching the new offices and salesroom, the cus- 
tomer is impressed by its big open front. At night, 
the showroom is brilliantly lighted. Note how the 
kitchen display stands out under spotlights. 

Once inside the new store, the customer is again 
impressed not only by the neat dramatic arrangement 
of building materials, but the way in which they have 
been incorporated in the store itself. Interesting mill- 
work samples have been used for doors and windows. 
The floor is asphalt tile with cement base; the ceiling 
is composed of acoustical panels (12x12) placed on 
sheetrock with a mastic. A variety of woods have 
been used around the store for paneling. Honeycomb- 


a mi. be 7 
TTESVILLE'S KOME 
a 

HITS 
Hie MATE Stiss 


SALES COUNTER, above, advertises many of the company’s 
major products. Corner cupboard, fireplace mantel and equip- 


type fluorescent lights are used throughout the store. 
Different combinations of roofing and siding are ex- 
hibited in a fluorescent-lighted rack manufactured in 
the company’s plant. These displays are interchange- 
able. 


The sales counter in the 40x60 salesroom has been 
utilized as a giant silent salesman to adveytise the 
branded products merchandised by the company. The 
products listed across the face of the counter include 
the following: Sheetrock, plaster, Rocklath, Curtis 
millwork, kitchens, doors; U. S. Plywood, Pittsburgh 
plate glass, Armstrong linoleum and tile, J-M siding, 
roofing, sheathing and rockwool. 

Charlottesville Lumber Company was organized in 
1893 by L. W. Graves, a saw mill man; W. R. Barks- 
dale, a millwork man and J. E. Harrison, a general con- 
tractor. The current company is active in the repair, 
remodeling and new construction, doing a complete job 
through its own construction department. 


ment and parquet woodwork together with serpentine stone 
(locally manufactured) comprise the attractive exhibit at right. 











The displ 


MODEL KITCHEN manufactured in the company’s shop is an 
t) was turned 


eye-stopper, especially at night. The lattice work was used to 
lower the ceiling height. 
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WORK BENCHES ARE A 
HOT ITEM FOR CHRISTMAS 


Strong promotion produces excel- 

lent results for St. Louis dealer 

ADD work benches to the AMER- 
ICAN LUMBERMAN’S long list of 
things to sell at Christmas (see 
Christmas merchandising issue, 
October 22). 

Sloan Stores, building materials 
dealers in St. Louis, Mo., report 
they have had unusual success in 
promoting work benches for the 
last two Christmas seasons. 


“Not only are work benches an 
ideal gift for the man who likes 
to tinker around his own home, but 
housewives recognize such an item 
as a real asset to the home,” de- 
clared a store spokesman. 


The company uses display news- 
paper advertising, window dis- 
plays, personal suggestion and tele- 
phone followups as_ promotion. 
Throughout the year Sloan sales- 
men make an effort to remember 
regular patrons who have bought 
small quantities of paint, lumber, 


hardware, etc. Names and addregge, 
of such customers are  securg 
whenever possible and the beng 
gift suggestion is passed on , 
some member of the householi i 
This suggestion, the store reports 
frequently results in a sale, 


an aang i ae a ca 


‘WORK BENCHES} 
——— For Home Shop: 


Good Sturdy Boneb. 
White Pine with 2x6 ate 
2" Top. ) 


6 ff. long. ) 
wine” 9Q9 
Assembied. ) 


PLYWOOD PAINT 4 
sumer Youn Stores 


2239 S. VANDEVENTER AT KINGSHIGHWAY & SOUTHWEST Ga. i 


LtaAhhhhhhat 





TYPICAL AD featuring work bench 
featured by Sloan Stores, St. Louis, Mo. 
each week end from early November w 
til Christmas Day. The ads are two cil 
umns wide, three inches deep, with: 
sketch of a typical work bench. The al 
is headed, “An ideal gift for father « 
son—work benches for home shop 
Copy features not only price, but quali 
and dimensions of materials. 





How Many Products 


sfieut Ft | 
INSTALLA? 


AN EFFECTIVE, space saving 
store display has been developed 
by the Wright-Bachman Lumber & 
Hardware Co., Indianapolis, Ind. 
According to Jack Weldon, presi- 
dent, this fixture is one of the most 
practical sales aids he has ever in- 
cluded in his store. 

Measuring 5’ x 7’ the display in- 
cludes bevel siding, red cedar shin- 
gles, asbestos shingles, and asphalt 
insulating siding on the four sides. 
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The cutaway roof section exhibits 
two types of asphalt roofing, and 
a roof ventilator. A gable ventila- 
tor is also mounted in one end of 
the display. 


On the bed between the simu- 
lated ceiling joists are four types 
of loose fill insulation, with an in- 
sulating batt between two of the 
rafters. 


Samples of flashing, and addi- 


November 


Displayed Here? 


i 


tional panels of roofing materié 
are carried on the platform. 4# 
various sizes of lumber, togettt 
with the fundamental details ° 
their use in house construction # 
also demonstrated. ; 

Count ’em up. There are ! 
items in the display, all exhibite 
to the best advantage to show “* 
tomers how they are used, and het 
they appear in service; and! 
clearly labeled by product name 
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PART II 





HE QUESTION of whether 

open-end mortgage credit 
will be economic for the bor- 
rower and safe for the lender is 
really a question of the lien 
status of the additional advances 
under state mortgage laws. More 
than 20 states have followed the 
precedent of English common law 
in recognizing open-end mortgage 


vork benche 
t. Louis, Mo. 
November wu: 
; are two ci 


deep, with: agile : 
ench. The a contracts as providing first lien 
for father « status for additional advances. 
home shop: Such contracts have been standard 
ce, but quality 


practice in California for many 
years, and are now rapidly being 
introduced elsewhere. Massachu- 
setts, New Jersey, Connecticut, 
New Hampshire and North Dakota, 
recently passed laws according first 
lien status to the additional ad- 
vance. 

The New Hampshire law is 
typical: ‘‘Any sum or sums which 
shall be loaned by the mortgagee 
to the mortgagor at any time after 
the execution of any mortgage 
hereafter made, for making re- 
pairs, additions or improvements to 
the mortgaged premises, shall be 
equally secured with and have the 
same priority as the original in- 
debtedness, to the extent that the 
aggregate amount outstanding at 
any one time when added to the 
balance due on the original indebt- 
edness shall not exceed the amount 
originally secured by the mort- 
gage.” 

BORROWER OFFERS REAL PROPERTY AS 
SECURITY 

Under an open-end mortgage 
contract, the borrower specifically 
offers his yea] property as security 


for any subsequent loan or ad- 
vance, 


Ss. 
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per, togetlé! b A number of state courts 
al details ¢ ave ruled that, where the lender 
‘struction afm °@S had no actual notice of inter- 
a lens, such an open-end 
tere a i ae in the original mortgage 
all exhibité rt. gives any future advance 
to show cl! st hen status—that is, priority 
d a 

ged and hor *This is th ’ 
agai d al Dart somcu’ Concluding article in a two- 
ice; an NR pa cicare the Open-End Mortgage. 
Three eee Ul have been reprinted by 


. e. 0 PSV of ADA 
bhduct nam “ourtesy of ARCHITECTURAL FORUM. 
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Mortgage law in over 20 states gives first lien status to 
additional advances for modernization and repairs 


‘RODUCTS MERCHANDISER 
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over any other lien or judgment 
which may be attached to the prop- 
erty in the period before the addi- 
tional advance is made. The view 
of the court in many of these deci- 
sions has been that an open-end 
mortgage agreement puts other 
lenders on notice that the original 
mortgagee has first claim on the 
property. 

Horace Russell, counsel of the 
U. S. Savings & Loan League, has 
given this opinion: “A review of 
the general law indicates that a 
mortgage given to secure future 
advances is valid and, duly re- 
corded, will prevail against subse- 
quent purchasers and incumbrances 
if the mortgagee be without notice, 
actual or constructive, of such sub- 
sequent conveyance or incum- 
brance; and that in jurisdictions 
where the point is undecided, con- 
structive notice of such subsequent 
conveyance or incumbrance might, 
and actual notice thereof probably 
would give to the subsequent pur- 
chaser or the junior lienor a prior 
claim as to advances made after 
such notice.” 
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TITLE “feather search” is promoted by 
progressive lenders. 











In states where first lien status 
is not accorded the additional ad- 
vance, the lender, for complete legal 
safety, is obliged to make a title 
search before he advances the bor- 
rower any more money under the 
original contract. In cities where 
the title search or title insurance 
amounts to only $5 or so, this will 
not add much to the cost of this 


Mortgage” 


kind of credit to the borower. But 
in some cities a title search may 
cost as much as $75 or $100—an 
expense obviously putting the ad- 
vance out of the class of cheap 
credit. In such cases, progressive 
lenders have made arrangements 
for a “feather search” at a greatly 
reduced cost, since it is necessary 
to check the records only as far 
back as the original mortgage, to 
make sure that no other liens or 
judgments have been attached to 
the property within this period. In 
Chicago, lenders have arranged for 
a quick search with the Chicago 
Title & Trust Co. In New York, 
some lenders have their own law- 
yers make a quick search of title at 
a greatly reduced cost. 


LOANS MADE AS ORDINARY RISK 


More and more lenders, however, 
are inclined to consider additional 
advances not on the basis of maxi- 
mum legal security but as an ordi- 
nary business risk. This is par- 
ticularly true of savings and loan 
lenders; most of whom know their 
borrowers personally. In many 
such cases, the lender will rely less 
on the rules: for complete legal 
safety than on his own business 
judgment and may merely require 
the borrower to sign an affidavit 
stating that there are no interven- 
ing liens or judgments. 

Although the additional advance 
plan has been pioneered by savings 
and loan lenders, it is by no means 
limited to them and has recently 
been made by all kinds of lenders, 
including practically all the big life 
insurance companies. The National 
Life Insurance Co. of Vermont, for 
example, has incorporated the addi- 
tional advance in its loan plan for 
several years and reports that ex- 
perience to date has been “eminent- 
ly satisfactory.” Says executive 
vice-president L. Douglas Mere- 
dith: 

“The borrower finds himself in 
a position to maintain or to im- 
prove his property without incur- 
ring the expense of new loan papers 
or the heavy charges of installment 
financing. Should the borrower 
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need money for other purposes, 
such as an emergency, this plan en- 
ables him to use his real estate 
equity quickly and effectively as 
collateral. The lender, who has 
final determination as to whether 
or not an advance should be made, 
benefits from improvement loans 
because prudent expenditure of the 
additional advance improves the 
property securing his loan.” 

National, which makes mortgage 
loans in 48 states, requires only a 
partial title search when the addi- 
tional advance is made. 

One obstacle to wider use of the 
additional advance plan is that the 
standard mortgage form accepted 
by FHA for mortgage insurance 
does not currently provide for it. 
(But some lenders offer long-term 
modernization credit under a mort- 
gage junior to the original FHA- 
insured loan. The Home Federal 
Savings & Loan Association of Chi- 
cago reports that such a secondary 
mortgage costs the borrower no 
more than one percent of the 
amount advanced.) FHA, however, 
is now studying the additional ad- 
vance. On the other hand, the laws 
regulating Veterans’ Administra- 
tion guarantee of home loans spe- 


/ 


COOPERATIVE ADVERTISING by 
dealers and lenders tell homeowners the 
story of long-term modernization credit. 


cifically spell out the privilege of 
additional advances. Where the 
borrower has not used his maxi- 
mum $4,000 guaranty on the orig- 
inal loan, half of the additional 
advance could be covered by what- 
ever guaranty remains. 
DEALERS-LENDERS ADVERTISE 
COOPERATIVELY 

In many cities, building supply 
dealers and lenders have over the 
last few months launched a cooper- 
ative program to inform home- 
owners about this kind of long- 
term modernization credit. One 


national manufacturer of roofing 
and insulation products has offereg 
its dealers radio time to explain 
this credit plan to the public. Many 
a merchant builder is getting inter. 
ested in revolving mortgage credit 
as a sales aid. The housebuilde 
can use the open-end mortgage ty 
pull customers; then, as the years 
‘pass, the builder will find that he 
has built up a splendid moderniza. 
tion business already supplied with 
financing. 

For the lender, the additional ad. 
vance plan has obvious competitive 
advantages. One New York lender 
took $75,000 worth of loans away 
from a competitor simply by offer. 
ing additional advances for modé- 
ernization to the mortgagors. The 
power of additional advance gives 
the amply funded institutional lend. 
er a big advantage over the indi- 
vidual investors who have in the 
past owned about one-third of all 
house mortgages, but who can seél- 
dom afford to make additional ai- 
vances. Lenders with limited capi- 
tal who peddle their FHA loans 
will have no interest in the addi- 
tional advance plan; thus institu. 
tional lenders offering revolving 

(Continued on page 78) 








How to make a 


BUYER 


out of a 


LOOKER 


SIMPLE STEPS TO EASY SALES 
WITH RILCO BARN RAFTERS 


Be As strips come out of the gluing 
machine they are laid together in a long 
“lumber sandwich” and into a huge 
curved form. Then heavy steel clamps 
are tightened around the rafter to hold 
it to the curved shape till the glue sets. 
Modern glues make permanent bonds. 
Then rafters are cured, planed smooth 
and given a coat of wood sealer. 


1. When a man’s buying barn rafters, 
he wants to know how they’re made 
... Whether they’ll stand the gaff. What 
you can tell him about Rilco Rafters 
is truly a convincing story. Strips of 
selected, kiln-dried Douglas Fir are 
fed into this automatic machine 
which uniformly coats each piece 
with a special water-resistant glue. 








4. Every Rilco Rafter 

is accurately cut to its 

exact length, and cuts 

are at the correct angle to fit snugly at 
ridge and sill. On the same automatic 
machines, all holes are drilled and 
grooves cut in exactly the right places 
to take the special steel connectors 
which are used to fasten rafters at ridge, 
sill and to joists. Rilco Rafters are 
tested and inspected at every step in 
their construction. 


- 
| 


2. To make up the great lengths of 
Rilco Rafters, smaller pieces are joi 

together with a self-locking “scarf 
joint” like the one shown above. When 
the glue has set in these joints, they are 
actually stronger than the wood itself. 
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SELL RILCO... 
AND PROFIT THREE WAYS 


@ Profit #1—the money you make when 
you sell an order of Rilco Rafters. 


@ Profit #2—the money you get from 
the sale of all the other materials 
needed to complete a Rilco Building. 


@ Profit #3—the money you make whea 
a satisfied Rilco customer comes back 
to buy another Rilco Building. 


Stock the full line... Sellit 
hard... Watch profits grow 


RILCO:: 


Lammatecl. PRODUCTS, ING 


2680 First National Bank Building ¢ St. Pavl 1, Mi 
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ANNOUNCING A REVOLUTIONARY 
NEW PORTABLE FORMS-HOLDER 





MWiational SLIP-PAK’ 


Compact! 
Protects Forms! 


Sizes to meet all needs. 

Above: Double-Lid Model D-815-N National SLIP-PAK* for forms up 
to 8’ x 1154”. Holds and files up to 35 sets. 

Below: Single-Lid Model S-30 National suiP-PAK* for forms up to 
3°s" x 7”. Holds up to 50 sets. Files 60 sheets. (Each SLIP-PAK* takes 
wide variety of smaller forms.) 


Smooth, Hard Writing Surface 
and Exclusive Hand-Rest! 


. 


Udit whe You We” and 
eliminate forgotten records! 


National SLIP-PAK*combines speed and con- 
venience with clearer, more legible records. 
When closed, National SLIP-PAK* completely 
protects your forms. To use: slide lid 
open; flip top set of forms into position; 
i int on, : close lid, and write. Remove completed 
eae “a ite the copy in convenient, self-contained filing compartment. 
When oll extended hand-rest,” exclusive feature of National SLIP-PAK*. 
be ian ing at bottom of a form, slide lid back, and it becomes a hand- 


seconde A. wteS More legible writing. Simple to use. . . reloads in 10 
onds. Order yours today! 


SLIP-PAK* closed... complete 
Protection for all forms. 


*Trade marks 
Priced from 

POStage (in | 
today from \ 
Register Com; 
Company at D 


> to $5 plus taxes and 

/ States, only). Order 

’ nearby National Cash 

\ office. Or write to the 
n 9, Ohio. 


THE NATIONAL CASH 
REGISTER COMPANY 


Buiwing PRODUCTS MERCHANDISER 








sut ROSBORO cumser 


IS ALWAYS DEPENDABLE 


Ol' Man Weather is pretty unpredictable, but 
fortunately there's one thing you can depend on 
and that's Rosboro lumber — fine quality, old- 
growth Douglas Fir and West Coast Hemlock. 


Rosboro service is dependable, too! The Rosboro 
plant was designed and built to cater to lumber 
yards. You can order in straight cars or in mixed 
cars tailor-made to meet your needs. 


The fact is you can't beat Rosboro as a source for 
building lumber — dimension, small and large tim- 
bers, boards, D & M, shiplap, finish, trim, mould- 
ings, ceilings, siding, flooring, porch stepping, etc. 
Let Rosboro demonstrate how well it can meet 
your needs. Send your next order to Rosboro. 











OSBOR, 


Douglas Fir 
West Coast Hemlock 


ROSBORO LUMBER COMPANY 


SPRINGFIELD eo} it cTe] || 











Products .... Sales Aids .... Literature 


SEND FOR THESE: 


Practical information on the ap- 
plication of electric welding on the 
farm is contained in a 10-page book- 
let released by the Westinghouse 
Electric Corporation. This is the 
third of a series designed to show 
how Westinghouse farm productive 
equipment can be applied to specific 
farm operations. Briefly discussed are 
the advantages and importance of 
electric welding to the farmer in 
solving his machine repair, metal cut- 
ting, brazing, and soldering prob- 
lems. The booklet contains informa- 
tion on the most up-to-date welding 
procedures and techniques and gives 
instructions for building time- and 
money-saving devices. For a copy of 
B-4157, write Westinghouse Electric 
Corporation, Dept. AL, Box 868, 
Pittsburgh 30, Pa. 


A new E-2 catalog covering the 
entire Thor universal electric portable 
power tool line, including Silver Line 
tools, is available on request. Cir- 
cular No. JE-1131 describing the new 
Thor Silver Line 444” universal elec- 
tric belt sander is also available. 
Write Independent Pneumatic Tool 
Company, Dept. AL, 175 State St., 
Aurora, IIl. 





Attachments, tools and accessories 
designed to lower the cost and in- 
crease the ease of handling materials 
with Hyster lift trucks, straddle 
trucks and mobile cranes are de- 
scribed in a 28-page catalog. Model 
views, diagrams, specifications, action 
pictures, cartoons and explanatory 
text are used to bring out the fea- 
tures of the various special-purpose 
additions to basic materials handling 
machines. Chief among the lift truck 
attachments is the recently developed 
Load-Grab, which side-squeezes loads 
with sufficient hydraulic pressure to 
lift without the necessity of support- 
ing pallets. A number of optional 
arms such as_ rubber-faced, spike- 
faced, carton-handling, drum-han- 
dling, pallet-handling, and box-han- 
dling devices, may be substituted for 
the standard Load-Grab arms. Write 
the Hyster Company, Dept. AL, Port- 
land 8, Ore., for form No. 1129. 


Wood Fire Doors—This bulletin 
illustrates and describes Fox Brothers 
Protexol-Impregnated Wood Fire 
Doors before and after 60 and 90- 
minute fire tests. It contains charts 
that summarize test performance in 
detail. Construction details and spe- 
cial characteristics are presented. An- 
other bulletin describes production 
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facilities at the Fox plant and the 
methods employed in the volume man- 
ufacture of custom-built millwork. 
It also contains illustrations and de- 
tailed information on the Protexol-Im- 
pregnation Process carried out at the 
plant to make wood dimensionally 
stable and resistant to fire, rot and 
vermin. A _ special section explains 
construction and design features of 
Fox-made Gate City Awning Win- 
dows. Write Fox Brothers Manu- 
facturing Co., Dept. AL, 2701 Sidney 
St., St. Louis 4, Mo. 


Special Christmas Promotion 

A special Christmas promotion 
designed to induce husbands to buy 
their wives a Kitchenaider cabinet 
sink to “strike the perfect holiday 
note” is being put in motion by 
Youngstown Kitchen dealers. Four- 
color advertisements in December 
issues of Good Housekeeping, Bet- 
ter Homes & Gardens, Woman’s 
Home Companion and Household 
magazines are spearheading the 
promotion. Dealers and distributors 
will tie in with local advertising, 
and dealers have special “dress up” 
material for displays. Included in 
the material are plastic miniature 
models of the Youngstown 66” 
Kitchenaider wrapped in red cello- 
phane, to be placed on the Christ- 
mas tree of the lady receiving the 
gift. Both national and local ad- 
vertising features deluxe models of 
the 66”, 54” and 48” cabinet sinks. 
Write Mullins Manufacturing 
Corp., Dept AL, Warren, Ohio. 


Full-Color Photo Book Offered 
as Sales Aid 


Beautiful full-color photographs 
of outstanding insulating siding 
applications are featured in a new 
complimentary sales presentation 
book for dealers, to be. distributed 
by the Insulite Division of Mipn- 
nesota and Ontario Paper Com- 
pany. The photographs were orig- 


\ Lasting 
Investment 


Dewhte 


in tt. 
Better Living 


inally taken in Kodachrome and 
direct dye transfer color prints 
were made. Photo engravings then 
were produced from these color 
prints without retouching of any 
kind. Insulite prepared its new 
sales presentation aid after receiv- 
ing many comments from siding 
dealers who objected to literature 
with illustrations that appear arti- 
ficial. Illustrations for the sales 
book are 814”x10”, and printed on 
high-gloss coated enamel stock 
using tri-dimensional ink for full 
printing fidelity. Covers are rich 
brown simulated leather. Spiral 
metal ring binding allows illustra- 
tions to lay flat and enables pages 
to be turned easily. Write Insulite, 
Dept. AL, 500 Baker Arcade Bldg., 
Minneapolis 2, Minn. 


New "Red Book" Available 


Of interest to concerns selling to 
the lumber and woodworking indus- 
tries including furniture manufac- 
turers is the 136th edition of the 
Reference Book of the Lumber- 
men’s National Red Book Service. 
The Fall 1949 edition lists an Un- 
usually large number of credit and 
business status changes—a general 
indication of the times. Besides 
the numerous credit rating changes, 
the new issue lists many new saw 
mills and manufacturing concerns 
and other new ventures in the i 
dustry. Now in its 73rd year, the 
Red Book Service is used by lum 
ber shippers and firms who markel 
through retail lumber dealers, % 
who sell to the lumber, woodwork 
ing and furniture manufacturing 
industries. The specialized infor 
mation is important to these firms 
as a source of credit informatio 
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PONDEROSA PINE, oa PINE, WHITE FIR, DOUGLAS FIR, INCENSE CEDAR 


ments. 


OUR SPECIALTIES 


Pine and Fir Boards and Dimension 


Pine, White Fir and Douglas Fir 
Mouldings 


Top Quality Ponderosa Pine Doors 


White Fir Selects, Shop, Common, 
Dimension 





Ponderosa, Douglas Fir and White 
Fir Cut Stock 





@ Quality Raw Materials 

@ Experienced Organizations 
@ Standard Manufacture 

@ Satisfaction Assured 


Tarter, Webster & Johnson has 


long been known as a reliable ship- 
per of California lumber products. 
Many buyers depend on this or- 


ganization for their entire require- 


Join the long list of satisfied a AY . R 


customers who prefer the Tarter, 
Webster & Johnson assortment of AN D 


well manufactured products. J 0 “ ~ $0 


INC. 


ADDRESS YOUR INQUIRIES TO— 
NO. 1 MONTGOMERY ST., SAN FRANCISCO, CALIF 
P. 0. BOX 1731, STOCKTON, CALIF. 








PONDEROSA PINE 
DOUGLAS FIR 
MONTANA FIR & LARCH 


oe 
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and for collection work. It is also 
widely used as a buying and selling 
guide. Write Lumbermen’s Credit 
Association, Inc., 608 S. Dearborn 
St., Chicago 5, Ill. The New York 
Office is located at 99 Wall St. 


Dynamatic Silent-Close 
Door Control 

The Dynamatic door control has 
a pressure regulator chamber that 
slowly closes the door without any 
abrupt “check’’. It also has a tor- 
sion spring energizer in stream- 
lined housing for mounting on in- 
side face of door instead of door 


jamb. An automatic pressure relief 
port eliminates manual or wind 
pressure slamming and automatic- 
ally checks draft pressure or back 
swinging—allows a silent closing 
at all times. The door control is 
said to have a new streamlined ap- 
pearance without sacrificing 
strength on inside of door. Installa- 
tion is simple. No ratchet wrenches 
or Other tools are required. No 
spring adjustment is necessary. 
Write for descriptive folder, New 
England Manufacturing and Sup- 
ply Corp., Dept. Al, 42 Church St., 
New Haven, Conn. 





DRIED 


PONDEROSA 
PINE 

















PLETE 


FIR & LARCH 
DIMENSION 





All Retail Yard Items 
Industrial Specialties 


Prompt Shipment of Most Items 


Never have we produced finer quality stock than we’re 
shipping today. We’re operating in a beautiful tract 
of Ponderosa Pine timber, with some intermingling of 
Douglas Fir and Larch. We're shipping straight cars 
of Ponderosa Pine yard and shed items or mixing an 
assortment of Ponderosa Pine items with Fir and Larch 


dimension. 


Consult us on your needs in yard and 
shed stock, factory and industrial items. 


Alexander-Yawkey Lumber Co. 


PRINEVILLE, OREGON 


Member Western Pine Association 


Member Ponderosa Pine Woodwork 


Wood Inlay Picture Brochure 


This new brochure illustrates the 
complete line of wood pictures now 
available from Aetna Plywood & 
Veneer Co. 

It not only makes a handy sug- 
gestion booklet for dealers want. 
ing additional Christmas Gift items 
for themselves, but it also makes 
an excellent suggestion booklet for 
over-the-counter sales. The new 





Created by MASTER ARTISTS 
From Rare and Exotic Woods 


DISTINCTIVE 
and 


APPROPRIATE 





AETNA PLYWOOD & VENEER CO. 
1731 N. Elston Ave. Chicago 22, Illinois 





6-page folder illustrates and des- 
cribes 24 different pictures of 
sport scenes, animals, portraits and 
outdoor scenes. Each picture is 
made with woods from all over the 
world by highly skilled artist 
craftsmen. The folder also illus- 
trates many new designs in inlaid 
card tables that are now available. 
For free copy of “Aetnaply Wood 
Inlay Pictures” write Aetna Ply- 
wood & Veneer Co., Dept. AL, 1732 
Elston Ave., Chicago 22, IIl. 


The Bilco Metal Celladoor 


Basements below grade can be 
made safe and accessible for work 
or play with a Celladoor, the mak- 
ers report. Manufactured of 12 
gauge steel, the door is designed 
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WEATHER-LOK UNITS 
‘------» CUT COSTS 


FOR YOU—YOUR CUSTOMER 
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also illus- § The Dixon Weather-Lok Window Unit is instantly, 
ns in inlaid easily installed—eliminates on-the-job time loss—is 
vailable adaptable to frame, veneer, or solid masonry con- 

wa struction with minimum change. 
naply Wood 

Aetna Ply- & NOTE THESE FEATURES 
ot. AL, 1782 of the DIXON WEATHER-LOK UNIT 
2, Ill. . . . Made of kiln-dried Ponderosa pine. 

.. . Completely weatherstripped. Extra-wide blind 
adoor stop and spiral balances. Toxic treated for long life. 
rade can be ... Adapted to frame, veneer, or solid masonry 
ple for work construction with minimum of change. 
or, the mak: . . + High in quality, low in cost, because all opera- 


tions from forest to you controlled by just one ex- 


ured of 2 . 
perienced mill and manufacturing company. 


is designed 


Manufactured by Western Pine Mfg. Co. of 


a THE DIXON INDUSTRIES 


BY —_——S POoOKANE 












5 HAL R.DIXON GRANT DIXON, JR. C.E. BARTLETT 
—_ Ww RESIDENT VICE-PRESIDENT SEC'Y. “TREAS. 
57: Mea For Full Information Wire or Write 
= oat JOHN H., MEARS, Ine. ELLIS GLAZING CO. 
Baltimore 30, Maryland Henryetta, Oklahoma 


EXCHANGE LUMBER & MFG. CO. 
Spokane, Washington 
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TRADEMARKED 


as well as grademarked 
... your double guarantee 
of plywood quality. 


. Something has been added 
in the labeling of plywood produced at 
Associated Plywood Mills, Inc. It is the 
APMI trademark, and you'll find it to- 
gether with the DFPA grademark on both 
exterior-typeand interior-type panels manu- 
factured by this company. . 

This combination of trademark and 
grtademark is your assurance that. regard- 
less of where you buy APMI plywood, you 
get the guaranteed products of a pioneer 
mill in the industry...And you can pur- 
chase APMI plywood at any one of 14 
centrally located sales warehouses from 
coast to coast, from experienced plywood 
men who are eager to serve you. 


APMI Stock| Lengths: 60”- 72”- 84”- 96”- 108”- 120”- 144” 
Panel Sizes| Widths: 24”- 30”- 36”- 42”. 48” 


ASSOCIATED 


PLYWOOD MILLS, INC. 


MILLS: Eugene, Oregon, and Willamina, Oregon 


BRANCH SALES WAREHOUSES: Eugene and Willamina, 
Oregon; 925 Toland St., San Francisco 24, Calif.; 4814 
Bengal St., Dallas 9, Tex.; 4268 Utah St., St. Louis 16, Mo. 


SALES WAREHOUSES: Bessonette & Eckstrom, 2719 S. 
Compton, Los Angeles 11, Calif.; Pacific Mutual Door Co., 
626 Tacoma Bldg. (Home Office), Tacoma, Wn.; 1407 
Fleet St., Baltimore 31, Md.; 2141 Throop St., Chicago 8, 
Ill.; 516 South Ave., Garwood, N. J.; Adams and Shawnee 
Sts., Kansas City; 2235 Territorial Road, St. Paul 4, Minn. 
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to last as long as the building it- 
self. It is corrosion, water, termite 
and burglar proof, cannot warp out 
of shape. The Celladoor is shipped 
knocked down in six parts, with the 
necessary assembly bolts, log screws 
and caulking compound, and can be 
assembled and built into place in 
less than one hour when provision 
is made to receive it. Can be used 
on any type of construction, ma- 
sonry or frame, whether new or 
as replacement. The Celladoor is 
available in copper-steel or alumi- 
num in a size and style for every 
requirement. Write The Bilco Com- 
pany, Dept. Al, 171 Hallock Ave., 
New Haven, Conn. 


Sargent's Residential 
Hardware Folder 


Shown here is the cover of Sar- 
gent’s residential hardware folder. 
Covering the more used items for 
average residence work, the folder 
is sectionalized, giving headings 
of Entrance Door Trim, Lock and 





Residential Hardware 


Latch Sets, Screen and Storm Door 
Hardware. Here are some of the 
individual items illustrated: In- 
tegraLock cylinder lockset for use 
with practically any type of archi- 
tecture; entrance door handle sets 
with pin tumbler locks; letter box 
plates and door knockers of solid 
brass and bronze; the “4500” line 
of lock and latch sets; padlocks, 


cylinder rim night latch and chain | 


door fastener; screen and storm 


56 


hooks. 


door closer, sash lifts, casement 
fastener and casement adjusters; 
friction catches, drawer pulls, cup- 
board turn, door stops, coat and hat 
For copy of Residential 
Hardware write Sargent & Com- 
pany, Dept. Al, New Haven, Conn. 


New Type of Wood Fastener 
for Miter Joints 


Chevrons are a new type of wood 
fastener for miter joints, made of 
hardened steel. The teeth of the 
center leg of the fastener, as well 
as the teeth and angle of the out- 
side legs, draw the wood together 
to make a firm joint. The outside 
legs of the fastener are anchored 


across the grain of the wood to hold 
the fastener firmly in place. Chev- 
rons are designed to minimize the 
danger of splitting the wood, be- 
cause the wood fibers are not com- 
pletely and continuously severed 
over the entire length and depth 
of the fastener. The fasteners can 
be driven in with an ordinary ham- 
mer. They can be countersunk and 
concealed with wood fillers if it is 
desired to remove all traces of the 
fastener. Chevrons are available in 
four sizes. Write E. B. Packard 
Co., Inc., Dept. Al, 139 Cedar St., 
New York 6, N. Y. 


The Versatool Unit Shop 


The Versatool Unit Shop—10 
machine tools in one unit—is a 
combination of standard wood and 
metal working machines operated 
with one motor and one belt. It is 
entirely self contained, needs no 
bench or permanent location and 
can be moved readily from one place 
to another. Change over from tool 
to tool is accomplished (without 
tools or wrenches) in 30 seconds or 
less. Every individual tool is oper- 
ated in the conventional manner. 
Tools included are circular saw, 
lathe, planer & jointer, grinder, 
drill press, shaper, jig saw, profile 
filer, spindle sander and _ disc 
sander. The Unit Shop is suitable 
for professional use and is ideal for 
schools, hobbyist, farmer, rancher, 
and home-owner. A_ descriptive 





bulletin is available. Write The 
Versatool Corporation, Dept. AL 
709 N. Broadway, White Plains, 
_ &- 


New "Glide-All" Sliding Doors 


New, low-cost sliding doors made 
of Tempered Presdwood, complete 
with unique roller assemblies and 
tracks, for wardrobes, closets, 
rooms and cabinets of homes and 
buildings have been announced by 
Woodall Industries, Inc. The new 
Glide-All doors feature floor t 
ceiling application, eliminating 
framing, bracing and _ plastering, 
for highly economical construction. 
They provide an attractive modem 
appearance and _ increase _ usable 
room and closet space up to 50%. 
Panels are furnished in widths to 
48”, and as many as 10 panels may 
be accommodated by tracks to cover 
a span up to 40 feet. Smooth, 
quiet operation is accomplished by 
Woodall-designed spring  tensim 
arms which keeps top rollers in firm 
contact with upper track. Lower 
rollers ride on floor track. Panels 
are produced in standard sizes of 
96” high by 24”, 3014” and 36%)’ 
in Masonite Tempered Presdwood. 
Special sizes and finishes including 
beautiful wood grains, leather ¢ 
fects, cloth texture, etc., can be 
supplied. Glide-All Sliding Door 
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— Sales Office — 


449 Peyton Building 
P. O. Box 1290 
Telephone MAdison 0121 


Northwest Timber Company Mill at Gibbs, Idaho. SPOKANE, WASHINGTON 


PACK RIVER SALES COMPAR 


Pack River Lumber Co., Sandpoint, Idaho 
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Representing [ Northwest Timber Co., Gibbs, Idaho 
Thompson Falls Lumber Co., Thompson Falls, Mont. 
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are being produced in five Woodall 
plants in Chicago, Long Island 
City, N. Y., Cleveland, Detroit and 
Laurel, Miss. Full information is 
available from Woodall Industries, 
Inc., Dept. AL, 2035 S. Calumet 
Ave., Chicago 16, III. 


The New L-line of 
International Trucks 


A completely re-designed and re- 
engineered line of International 
trucks, entirely new from bumper 
to tail light, has been announced by 
the Motor Truck Division of In- 
ternational Harvester Company. 
The new L-line of heavy-duty-en- 
gineered trucks consisting of 87 
separate truck chassis models, is 
designed to handle every con- 
ceivable type of hauling job, and to 
give any one truck user the cor- 
rect truck for his job. Shown here 
is the new Roadliner truck Model 
L-205. With a gross combination 
weight rating of 55,000 pounds, 
this model incorporates design ad- 
vantages including better load dis- 
tribution, greater maneuverability 
and operator economy. The new L- 
line is spearheaded by four classi- 
fications of four-wheel model 
trucks—the Standard, ranging 


from 4200 pounds to 40,000 pounds, 
gross vehicle weight; the School- 
master, comprising five bus models 
ranging from 12,500 to 24,000 
pounds, GVW; the Loadstar, rang- 
ing from 16,500 to 29,500 pounds, 
GVW; and the Roadliner. For des- 
criptive literature write Interna- 
tional Harvester Company, Motor 
Truck Division, Dept. AL, 180 N. 
Michigan Ave., Chicago 1, IIl. 


Completely Flexible Plywood 


Superflex* plywood is an inven- 
tion of a Dutch furniture manu- 
facturer, who developed a flexible 
plywood panel in order to solve 
age-old problems ‘of bending 
wooden surfaces. Its flexibility is 
sufficient enough to permit bending 
it to 360° without risk of breaking. 
It was engineered according to a 
new principle which combined lay- 


*Registered Trade-Mark 


ers of veneer with ribs of Solid 
lumber glued transversely, thus gy. 
suring structural strength. Pang); 
consist of two and three ply cq. 
struction. Superflex is available jy 
the following species of the highest 
quality hardwood veneer: Northen 


Birch, Comb Grain Oak, White Oak & 


Mahogany and Walnut. The lumbe 
core species are either poplar, guy 
or other hardwood. Thicknegge 
now in production are 14”, \ 
and 34”, sizes of panels are 4’x/’ 
4’x6’, 4’x8’. In practical applica. 
tions, Superflex can be nailed to, 
simple framework to erect stru. 
turally sound wall surfaces, with 


the same ease of application rej 


quired for ordinary flat plywoo 
panels. Curved sections or con. 
pound curves, heretofore presen: 
ing difficult problems, can now bk 
solved with ease through the us 
of Superflex. Principal uses of 
Superflex are suggested for arcii- 








operation. 


TOO MUCH 
MOISTURE? 


NOW, you can answer this question before 
structures warp and paint peels off. Revolu- 
tionary scientific instrument reduces moisture 
testing of lumber and other building materials 
to rapid, inexpensive and simplest possible 


The new Bradley Electronic Moisture Meter eliminates 

the drawbacks of other instruments of less advanced 

design. There are no galvanometer dials with delicate 

unstable needles. There are no tables of figures to § 
consult and interpret. There are no moving parts ex | 
cept a manually operated pointer which the operator 
sets at a predetermined figure. A little danger light 
flashes if the moisture is in excess of that figure. Hun- 
dreds of pieces can be tested in a matter of minutes. 
Exact moisture percentages are quickly ascertained. 


The same instrument also tests plaster, brick, cinder 
block, gypsum block and concrete. 








The most damaging moisture is that beneath 
the surface not readily ascertained by super- 
ficial examination. Our meter is equipped 
with sharp needle electrodes that penetrate 
into the danger area and transmit their 
findings to the instrument indicator. 


‘} 
My 











write today 


PRICE: $49.50 new vorx 


(Price subject to change without notice) 


L. R. BRADLEY & COMPANY § 


25 West 45th St. — NEW YORK 19, N.Y. 
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ieo.J.Silbernagel 


WHOLESALE DISTRIBUTOR 


West Coast Lumber 


Lumber Products 


SPECIALIZING IN 


PONDEROSA PINE 


AND 


DOUGLAS FIR 


e LUMBER 

© MILLWORK 
_® MOULDINGS 

© SIDING 

@ FLOORING 


ee 


Geo.J Silbernagel 


GENERAL OFFICE 


8 S. Michigan Ave., Chicago 3, Ill. 
Telephone RAndolph 6-0540 
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Make Your Own Selection . 
of Quality Red Cedar Products 


IN ONE MIXED CAR 





@ Portland Brand Shingles—all grades. 

@ Skookum Tru-Cut Processed Shake. 

@ Skookum Tru-Cut Stained Shakes Brush-Coated 
in five fast-selling colors: green, brown, gray, 
prime white and buff. 

@ Hand-split shakes. 

@ Patch-Pack— complete shingle repair kit. 





Saves time—saves money—order the quantity 
and selection you need. Write for new mixed- 
car plan today, or call TWinoaks 1183. 





PORTLAND SHINGLE CO. 


9038 N. DENVER AVE. e PORTLAND 3, ORE. 





PUILDING Propucts MERCHANDISER 


— 
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tectural woodwork, both residen- 
tial and commercial, store fixtures, 
show cases, displays, cabinets and 
furniture. Write Superflex Ply- 
wood Corp., Dept. AL, 120 Wall 
St., New York 5, N. Y., owners of 
all patent and manufacturing 
rights. Distribution is being set up 
on a national scale. 


Mosler Insulated Record 
Containers 


Mosler Insulated Record Contain- 
ers offer constant on-the-spot pro- 
tection of a one-hour Underwriters’ 
Laboratories, Inc., Class C, tested 
and approved safe, plus the con- 
venience of a modern, efficient filing 
system. The interiors are flexible 
to meet specific requirements and 
there is a variety of finishes to 
harmonize with surroundings. 
Doors, which open 90 degrees, slide 
back into body, saving valuable 
floor space, permit installation be- 
side desks, windows, doorways, etc. 
or under counters. Used singly or 
in batteries with linoleum tops, 
they form convenient working 
counters and desk tops. Containers 
are built in 2, 3, and 4-drawer 
heights and letter and cap file 
widths, with substitute,  inter- 





changeable insert drawers avail- 
able. Battery installations such as 
the one shown here, conserve floor 
space. Write The Mosler Safe Co. 
Dept. Al, 320 Fifth Ave., New York 
. oe. = 


Magnetic Tube Hammer 


A new type tool is now available 
for handling those difficult and 
“impossible” nailing jobs you can- 
not get at with the conventional 
type hammer. Made in three con- 
venient sizes—12”, 18” and 24”, 
this carefully-engineered tool will 
drive any nail from a 6 pn. finish- 
ing nail to a 20 pn. nail. It’s easy 
to use... the nail is inserted into 
end of tube. The magnetized tip 
of hammer will hold it in place. 
The weighted handle is used to 
drive the nail which is guided and 














HEMLOCK 
BEVEL 
BUNGALOW 
SIDING 


End-Matched 
FLOORING 
CEILING 
SIDING 














3 Modern Mills 


—— 
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KILN DRIED 


MIXED CARS TO FILL YOUR NEEDS 


Ordering a mixed car assortment of kiln 
dried West Coast lumber products from 
Willamette Valley is an excellent way to 
maintain a balanced inventory of yard and 
shed items. 


Standard West Coast 
Grades. Don't overlook our Superior Qual- 
ity Hi-Hemlock dimension and cost-cutting 
end-matched stock. 


WILLAMETTE VALLEY LUMBER CO. 


DALLAS, 


Lumber Bureau 


OREGON 
725,000 Feet Daily 














held in place by the tube. A ye. 
movable guide shoe is used when 
nailing close to finish work, 4 
special adapter, which is self-get. 
ting (does not require the use of 
a nail setter) is available for driy. 


ing small finishing nails. Write 
Tube Hammer Manufacturing Com. 
pany, Dept. AL, 1308 E. ‘Colorado 
St., Pasadena 1, Calif. 


Line of Rubber Tile 


The addition of three new colors, 
which brings their line of rubber 
floor tile to the position of having 
nine standard and six deluxe colors, 
is announced by Johnson Indus- 
tries, Inc., Dept. AL, 165 McPher- 
son Highway, Fremont, Ohio. Ad 
ditionally, the line will include 
three colors in grease-proof tile. 

One of the new colors, No. 19 
cream-tan is classified in the deluxe 
group, while No. 260, black with 
flecks of green, and No. 270, deep 
blue with white, are classified a 
standard. 


“Packaged Lighting 
Departments" 


Moe Brothers reports that its 
Packaged Lighting Departments 
offer the retailer an opportunity to 
set up in the lighting fixture bus: 
ness at no additional cost other 
than a modest purchase of Moe 
Light fixtures. The ceiling display 
M-5020, utilizes only waste over 
head space, yet holds 21 popula 


residential lighting fixtures. Ths 
attractive 6’ x 4’ ceiling unit come 
completely equipped with om 
suspension chains, and is wired 
full lighting effect. Everythi 
necessary to put up display # 
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Now J 
You Can Profitahly Sell 
Plastic Tile / 


TILE-RITE *°““watt TILE 


HAS PIONEERED THE WAY 









WITH A QUALITY PRODUCT — @amefletin® 
OFFERS YOU TESTED  — \ixptBensetoonsg 


METHODS OF MERCHANDISING 





SELL FOR BOTH 
OVER THE 
COUNTER 

with 
application by 
purchaser - or 


as a complete 
installation 


SEND TODAY for INFORMATION 
- Let us show you a to add profitable 
volume sales -- sell other of your yorh 
while companion items -- all with little 
or no added stock investment. 


THE TILE-RITE COMPANY 








5109 Euclid Ave., Cleveland 3, Ohio 











Majestic 


rPeeagt Es 3 


HOME INCINERATORS 


Their wide appeal as- =r 

sures steady, extra profits : 

for you. Thousands of 

users vouch for their 

economy and conven- 

rence. Homes with auto- 

matic heat especially 

need them—rubbish can- 

not be burned in furnace. 
Majestic Incinerators 

burn wet and dry gar- 

bage and refuse without 

tuss or fumes. Use no fuel 

except waste itself. Guar- 

anteed performance. 
Downdraft dries con- 

tents; speeds burning.) 

Easy to install in base- ell! 
ment or utility room. SS 
wo POpular-priced, 

portable models. Write 

tor details. 


Che Majestic Co., 102 Erie St., Je atbeletet-acere rm Geter 


TYPICAL MAJESTIC PRODUCTS EVERY HOME NEEDS 

























BuILpinc PRopUCTS MERCHANDISER 








For FASTER PRODUCTION ... For elimi- 
nating REGLAZING . . . For QUICK SET- 
TING ... Like all BIDDLE Products, PER- 
MA GLAZE is produced under LABORA- 
TORY CONTROL assuring you of uniform 
consistency. PERMA GLAZE sets as it is 
applied. You can ship safely without dry- 
ing time. Your REGLAZING PROBLEM dis- 
appears with LABORATORY CONTROLL- 
ED PERMA GLAZE. It can't be matched for 
higher, better production. Fill in the cou- 
pon below for working sample. 


hn 


PLEASE SEND ME, WITHOUT OBLIGATION, A TEST SAMPLE OF 
BIDDLE LABORATORY CONTROLLED PERMA-GLAZE 
TO ATTENTION OF 


NAME 
FIRM NAME mr 

ADDRESS in 
TYPE OF BUSINESS 


THE BIDDLE CO. Dept. LP-1 
612 S. MAIN ST., ST. LOUIS, MISSOURI 


6] 
























mount fixtures is included in the 
display package. A Wall Panel 
Merchandiser, M-5021, to tie in 
with the ceiling unit, is shown on 
Other page. It holds 12 demand 
items for every home. The com- 
plete line is covered in a 32-page 
brochure. Write Moe Brothers 
Dept. 


Manufacturing Company, 
Al, Fort Atkinson, Wis. 


Heavy-Duty Insulated Siding 


The Flintkote Company an- 
nounces an addition to its extensive 
line of insulated sidings in Taper- 
tex, a massive heavy-weight, heavy- 
duty product. A realistic tapered 
effect similar to the well-known 


Flintkote Tapered Strip asphalt 
shingles is achieved by the heavier 
tapered coating. The Base Board 
lies flat -against the sidewall so 
that the possibility of sagging is 
minimized. Write The Flintkote 
Company, Dept. AL, 30 Rockefeller 
Plaza, New York 20, N. Y. 


New Twin-Tile Applies Faster, 
Cuts Costs 


The new Weatherwood Twin- 
Tile is reported to reduce installa- 
tion costs of ceiling or wall deco- 
rative insulating tile up to 50%. 
It is specially designed for speedy, 
economical application with auto- 
matic stapler, covering twice the 
ceiling or wall area—in one opera- 
tion—with one piece of Twin-Tile. 
In other words, two tiles go up 
as fast as one individual square 
tile. Additional features are the 
new Spred-Clinch joint which pro- 


vides edges that are easily and 
quickly fitted and aligned; and the 
new cleanable plastic-coated Hi- 
Lite finish. Write Insulation and 
Hardboard Products Department, 
(AL), United States Gypsum Com- 
pany, 300 W. Adams St., Chicago 
6, Ill. 


The Universal Built-In 
Mailo-Box 


This display features several 
Universal Mailo-Box designs and 
finishes: to conform with any type 
of outside hardware trim. There 


are four patterns in the vertical 
style, five patterns in the horizontal 
style. Mailo-Boxes are packed jn 
individual shipping cartons, com. 
pletely assembled and ready for jn. 
stallation. An inside cabinet door 
is furnished in either birch or oak. 
For descriptive folder write Penp. 
Greg Manufacturing Co., Dept. AL 
1117 Bryant, Minneapolis, Minn. 


"Hook-'N-Haul" Truck 


Henry A. Techtmann, inventor, 
is shown here demonstrating one 
of the many applications of his 


versatile 


metal tote boxes, etc. 
load is “hooked,” 


the hook-arm overbalances the cal 
rier plate and allows load to slide 
gently to floor. The tilting carrier 
plate is constructed of parallel sted 
plates and is balanced so the for 
ward movement of the hook-arm 


places it in loading position. If 
pulling position or when a |oai} 
is being hauled, the carrier plate is 
automatically tilted back off the] 








TWIN HARBORS LUMBER COMPANY 


Aberdeen, Washington 


Manufacturers and Distributors of all 


I 











WEST COAST WOODS AND SHINGLES 


y 
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Hook -’N-Haul Truck. § 
The double-hook feature enables the F 
hook-arm to bite into totally closed F 
wood’ boxes or cases; or into open § 
boxes; while the upper hook con- F 
veniently takes hold of handles on ff 
When the F 
the operator FF 
merely pulls backward and the load § 
slides easily onto the balanced tilt- F 
ing carrier plate. Bulky boxes can f 
be “tumbled” onto the carrier plate F 
To discharge, a slight push with} 
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See It Soon...! 


he THOMASON 
FLUSH DOOR 


[All-Wood Throughout] 


Developed after many months of research, 
the THOMASON FLUSH DOOR is now 
available. See it in gum wood and in several 
different face veneers. Complete details 
and prices are yours for the asking. 


WRITE TODAY FOR NAME OF 
YOUR NEAREST DISTRIBUTOR 


THOMASON 
Plywood Corp. 


FAYETTEVILLE, NORTH CAROLINA 























| 
. 
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LL divisions of Canadian Forest Products Limited use 
top quality logs from our own virgin timber limits 
at Englewood and Harrison Mills, B.C. 


EBURNE SAWMILLS MN 
9149 Hudson Street, Vancouver, B.C. 





Utilizing Douglas Fir, Paeific Ceast Hemlock and Western 
Red Cedar for the production ef Timbers, K.D., Dimension 
and Boards, Finished Uppers, Car Material and Siding. 





PACIFIC VENEER & PLYWOOD DIVISION 
Foot of Braid Street, New Westminster, B.C. 


Specializing in production ef *Douglas Fir Plywood, P.V. 
Brand Edge Grain Cedar Plywood and P.V. Brand Hardboard. 
*Obtainable from our affiliated company, Pacific Veneer 


and Plywood Corporation, Bellingham, Wash. 






HUNTTING-MERRITT SHINGLE DIVISION 
9110 Milton Street, Vancouver, B.C. 










Manuf 


acturers of the world-famous Huntting-Merritt 
Brand Red Cedar Shingles, and Dri Home prestained cedar 
shakes f : 


for modern sidewall construction. 


FOR SHIPMENT TO ALL 
POINTS IN UNITED 
STATES 












CANADIAN 


Mixed Carioads of lumber, 
Plywood and shingles are £ oO 8] E ST 
made up frem each of the 
Dinaian Forest Products 
,sions and the Pacific PRODUCTS 
sel and Plywood 
_ ton, Bellingham, 


Limited 


Bu , 
UILDING Propucts MERCHANDISER 


Logged in 1936-1937 








HARDWOODS e WHITE PINE @ HEMLOCK 


Our sustained yield forest management policy for the 
past thirty-five years is providing for current needs of 
today and future demands of tomorrow. 


DEFEND YOUR TRADE 
with 
MENOMINEE INDIAN MILLS 
Neopit, Wisconsin 


Air-dried QUALITY LUMBER 








ASK YOUR 
WHOLESALER 
FOR OUR LUMBER 


1" KILN DRIED YELLOW PINE 
Flooring, Boards, Siding, ete. 





W. M. McGowin Lumber Co. 


Pine Apple, Alabama 











Kiln-dried 
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floor. Of rugged, all-steel welded 
construction, the Hook-’N-Haul is 
equipped with one swivel and two 
stationary casters, either steel or 
rubber, and can be easily turned 
in its own axis. Painted “fire-en- 


gine red” for quick locating when 





















































Units. The units are described as 
of the cabinet type and are made 
in both the recessed type for under 
window mounting and the free 
standing type for conventional floor 
mounting. Versatile construction 














ee : permits the use of these Convectors : 
needed. For descriptive literature on any single or two pipe steam " 
pi pnp erated — heating system or a system using C 
“a — circulated hot water. Sizes range 0 
nue, Milwaukee 1, Wis. from 20” x 16” to 20” x 62” for re 
cess or free standing type. Write 
Tenney Convector Units _ Tenney Engineering, Inc., Dept. N 
of humidity, temperature and pres- AL, 26 Avenue B, Newark 5, N, J. al 
Varied experience gained in the sure under simulated natural condi- 1° 
manufacture of air conditioning tions, was utilized in developing 1. 
equipment and units for the control the new line of Tenney Convector R-V Lite Table Attachment re 
and Measuring Device re 
to 
A new table attachment for mod- st 
ernizing dispensing floor fixtures, 
ee furnishes a steady convenient sur- tig 
sa face for measuring, cutting and we 
a. selling all 4 types of materials dis- 
: DIXIE BRA Di played on the floor fixture. It is 19 
Fa ccarmee easily attached by removing and cel 
on ae a weit replacing just two nuts. The all- we 
- steel table becomes part of the fix- ing 
ture, adds new rigidity and bal- 3.2 
ance to the entire dispenser, yet an 
does not conceal the merchandise 
So 
] 
ern 
194 
bel 
GET ALL THE FACTS NOW ON am 
pro 
be per 
thr 
“ay We 
7 
BY ADHESION . 
000 
So substantial are the savings in labor and Spo. 
material costs effected by applications of 67,¢ 
adhesives in the construction field, that all ‘eebaieainas 000 
leading architects and progressive con- ABRASNE TREADS 
struction men are swinging to this modern eae .: per 
method for both new constructions and | wsermnc moran 733 
modernization. casas eave c= ame 
Sell “Construction by Adhesion” “hain: aaah 
Sell Miracle! Vide srm In 3 
Miracle Black Magic Adhesive FOR TILE FLOORS STAIR TREADS kK 
Miracle Wallboard Cement ~e 
- capaho snares Aegame displayed beneath. Eliminating at J 4) 
oe ee ditional investment is a built-in 
Miracle Plastic Underlayment : 4 y mp 
a“ Ss pe swing-away measuring device (Pa I 0 } 
METAL MOULDIN, . : . . 
FREE today! See Miracle Exhibit, 101 Park Ave- ent pending) which  ageware ad me Volu 
fe — for information and your free or = i ae cat 1 gre: 
on ‘'Construction rocnure. d ’ t ri 
by Adhesion. COUNTER TOPS PARTITIONS peated, as the material is dram] os 
ed toons from the roll. Always ready fo! T 
use, this Arvey-designed devitt the 
swings down flush with the fixtul® Bi yj, 
out of the way when not needed, in 3 
ADHESIVES CORP. allowing full utilization of the table a com 
top. Write Arvey Corporatio? an ; 
Dept. AL, 3462 N. Kimball Ave. Mis, 
Dept. ALII—I9, 214 East 53rd Street © New York 22, N. Y. Chicago 18, Ill. imr 


*Reg. U. S. Pat. Off. 
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Current Statistics on 
Output and Distribution 


Lumber shipments of 416 mills reporting to the 
National Lumber Trade Barometer were 3.9 percent 
above production for the week ending October 22, 
1949. In the same week new orders of these mills were 
1.6 percent below production. Unfilled orders of the 
reporting mills amount to 38 percent of stocks. For 


' yeporting softwood mills, unfilled orders are equivalent 


to 22 days’ production at the current rate, and gross 
stocks are equivalent to 57 days’ production. 
For the year-to-date, shipments of reporting iden- 


) tical mills were 3.3 percent above production; orders 


were 5.8 percent above production. 

Compared to the average corresponding week of 
1935-1939, production of reporting mills was 41.0 per- 
cent above; shipments were 50.5 percent above; orders 


| were 52.4 percent above. Compared to the correspond- 


ing week in 1948, production of reporting mills was 
3.2 percent below; shipments were 9.6 percent above; 
and new orders were 12.0 percent above. 


> Southern Pine 


Production of the 125 mills reporting to the South- 
ern Pine Association for the week ending October 22, 
1949 totaled 17,728,000 feet. This was 5.04 percent 
below the three year average. Orders during the week 
amounted to 18,282,000 feet, or 2.79 percent above 
production. Shipments totaled 18,846,000 feet, or 5.97 
percent above production and 0.63 percent above the 
three year average for shipments. 


| Western Pine 


The 98 mills reporting to the Western Pine Associa- 
tion for the week ending October 22, 1949 cut 70,597,- 
000 feet, as compared to 82,301,000 feet for the corre- 
sponding period a year ago. Shipments amounted to 
67,298,000 feet. Shipments a year ago totaled 71,464,- 
000 feet. Orders amounted to 62,899,000 feet, or 10.9 
percent below production. Unfilled orders totaled 235,- 
733,000 feet at the week’s end, and gross stocks 
amounted to 985,877,000 feet. 


In the Market Centers 


KANSAS CITY—The Southwestern lumber market 
Was a generally steady affair in the past fortnight, 
with yellow pine prices holding steady and modest 
improvement noted in oak flooring and some grades 
of hardwoods. Oak flooring sales were heavy, with the 
Volume well in excess of production and shipments 
Sreater than output. Most key items are oversold and 
Prices edged up about $1 to $2 per thousand. Plants 
are falling behind on their orders. 


The weather has been unsatisfactory for working 
the forests and mills find their inventory of logs run- 
ning short. This has partly accounted for the strength 
in yellow }ine, although the advance in prices has 
‘nga to a alt for the present. There continues to be 
Mi active demand for boards on the west side of the 
“mar ‘nd mills are unable to accept orders for 

Mediate ; ipment of No, 2 kiln-dried stock. Prices 
BuIwpING Propycts MERCHANDISER 
















NEW WALL PANELING FOR 
EASIER SALES and 
BETTER PROFITS 


PLYTEX is the new plywood paneling 
with sculptured beauty that is winning 
4 nationwide acclaim from builders and 
decorators. Dealers report faster and 
‘easier sales. 
| PLYTEX is available now in 1/4" Fir in 
; 3' x 6, 4' x 6, 7', 8' and 9 sizes in 
. interior and exterior grades. Redwood 


AA ANS TET 


4 PLYTEX available in '/4" 4' x 8' panels. 
{; Send for FREE samples, prices, and de- 
| tails of the profit building sales pro- 
. gram. 

Write or Call Your Nearest 


PLYTEX DISTRIBUTOR 


Aetna Plywood & Veneer Davis Plywood Corp. 
Co. Cleveland 11, Ohio 
Chicago, III. Columbus 15, Ohio 
Grand Rapids 4, Mich. Toledo 2, Ohio 
Rockford, Ill. 


Rochester 7, N. Y. 
Indianapolis 21, ind. 


J. E. Elrod Lumber Co. 
Charlotte, N. C. 





Krauss Bros. Lbr. Co. 
Tampa |, Fla. 


Milwaukee Plywood Co. 
Milwaukee 4, Wisc. 


McEwen Lumber Co. 
High Point, N. C. 


Binswanger & Co., Ine. Tampa, Fla 


Richmond 21, Va. 
Florida Plywood Service 
aml, Fla. 


Mi 
Central Bldg. Supply Ine. 
Baltimore 2, Md. 


Plunkett- Webster 
Lumber Co., Inc. 
New York 54, N. Y 


Sash & Door & Glass Co. 
Richmond 24, Va. 


Florida-Southern Plywood 
orp. 
Dalton-Bundy Lbr. Co. Jacksonville, Fla. 
Norfolk 1, Va. 
Gulf States Plywood Co. Winde-McCormick Lbr. 
Diamond Hill Plywood Co. New Orleans 13, La. 


0. 
Knoxville, Tenn. Charlestown, Mass. 


Hal Keely Plywood Co. 
Pittsburgh 3, Pa. vee ae 


Huttig Sash & Door Co. Wholesale Dist. Co. 
Miami 37, Fla. Moline, I. 


PLYTEX CORPORATION 


1440 Willow Street 12557 Berea Road 
Chicago, Ill. Cleveland, Ohio 


Dixie Plywood Co. 
Atlanta, Ga. : 
Miaml, Fla. 
Savannah, Ga. 











Anything in 
West Coast Woods 


Manufacturers of: 


Mouldings 
Furniture Dimension 
Glued-Up Stock 
Industrial Shook 
Venetian Blind Stock 
Ready-to-Assemble 

Furniture Parts 
in fact, Anything in 
West Coast Woods! 

Send us your inquiries for 


PONDEROSA PINE, SUGAR PINE, 
INCENSE CEDAR, DOUGLAS 
AND WHITE FIR 











The Ralph L. 


MITH 


1635 Dierks Building 
Phone: Victor 4143 
Kansas City 6, Missouri 


PLEASE DIRECT ALL INQUIRIES 
TO ANDERSON, CALIFORNIA 


Sawmills: Canby, Calif., and Anderson, Calif. 
Remanufacturing Plant: Klamath Falls, Oregon 
Box Factory: Alturas, Calif. 
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GURDON BRAND 
OAK FLOORING 


Manufactured from Arkansas Oak, 





long famous for its density of grain 


and warmth of color. 


Reg.U. S. Pot. Office 


_————— 
i 


‘as 


Gurdon Lumber Co. 


Gurdon, Arkansas 





HARDWOOD LUMBER 
HARDWOOD PALLETS 





“SERVING YOU SINCE '22" 














TIMES 
AS 
FAST 
AS HAMMER 


AND TACKS 
There’s no substitute for 


the Speed and Service of S EL L S 


TER 
STAPL-ON (| f455 
WORKS 


| FASTER 











INDUSTRIAL AND OFFICE STAPLING AND TACKING EQUIPMENT 


NORWALK, CONNECTICUT 
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of 1x8’s are ranging from $72 to $75, while 1x6; 
brought $70 to $72. On the east side of the river, the 
air-dried stocks of such grades were bringing nearly 
$10 less. 

The dimension market was less active than it was 
but prices held steady. The 2x4’s and 2x6’s were gel]. 
ing at $68; 2x10’s at $75. The Federal Reserve bank 
of Kansas City in a report based on 164 retail yards 
in the Southwest found that sales in September were 7 
percent less than in August, 4 percent less than Sep. 
tember, 1948, and 8 percent below a year ago for the 
first nine months of 1949. Stocks in September wer 
down 5 percent from August and 15 percent less thay 
a year ago. 

The bank’s report on wholesale trade showed Sep. 
tember’s sales were 4 percent ahead of a year ago, 
while for the first nine months of 1949 volume was of 
15 percent. Inventories on September 30 were 9 per. 
cent less than a year ago. 


SEATTLE—Puget Sound aYea has enjoyed an u- 
usually balmy Fall; this has encouraged full opers- 
tion of logging camps and mills. Shingle manufac. 
turers have the additional encouragement of a brisk 
demand. There is little doubt that the logging indus 
try will go into the winter with a large inventory. 

Demand-prices—Lumber demand is up a little over 
a fortnight ago. Most informants report green dimen- 
sion a little easier. Demand is good all along the 
West coast except for cutting which the mills need 
badly. Car shortages in Oregon are expected to be 
over shortly. There are still “spotty” features to the 
market. Dimension is most in demand item. Consid- 
erable buying calls for shipment in one or two weeks. 
Mills have order files of from two weeks to a month. 

Most prices are but little changed. D grade flooring 
moves at around $60-65 with slash bringing $45-5l. 
Other items move up the price scale to 1x4 v.g. floor. 
ing B and Btr at $130-140. No. 2 and Btr green dimen 
sion in random lengths brings $48-50. No 3 price 
are low. Board prices closely parallel dimension. Tim 
bers are described as moving for whatever the mil 
wants to go for with some prices way down. One list 
offers 12x12 No. 1 common timbers up to 24 feet at 
$40-42. When surfaced they bring $45-47. No 1 struc 
tural timbers up to 24 feet move at $49 and up 1 
forty feet $3 higher. 

Dry dimension, No. 1 B and Btr 2x4’s sell for $62-64 
No. 2 dry dimension brings $4-5 less. Wide widths sel 
for $2 less than the 2x4’s. 


5X shingles are in very good demand but there i 
no market for 18 inch. Shingles for fast shipmet! 
in 5x grades bring $7.50, $5.45-5.50 and $3.00-3.2 
Those for slow shipments are sold for 25 cents le 
in all grades. 18 inch for shipment in four or fit 
weeks move at $8.25, $5.00-5.25 and $3.00-3.25. 


TACOMA—Little change is evident in the lumbe 
situation here. Mills continue to operate steadily a 
at near capacity. Order files are high and _ inquirié 
are coming in at a better than normal rate for th 
season of the year. Log production is maintaining‘ 
high volume, stimulated in part by unusually g0 
weather. Although there has been a marked deart 
of rain, the forest fire hazard has not been too seri 
because of the increased humidity that has attende! 
heavy fogs. However several slashing fires have be 
reported which have been brought under control be 
fore they caused serious damage in heavily wood 
areas. The demand for shipping space, particular 
on rail carriers, is heavy. 
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MILLS 


SWEET HOME @ LEBANON 


OREGON 


“Santiam” Brand 
Upland Hemlock 
DRY AND GREEN DIMENSION 


Old Growth Yellow Fir . 
TIMBERS — BUNDLED UPPERS 


PLYWOOD AND GREEN LATH CAN BE INCLUDED IN 


MIXED CARS 


ANNUAL CAPACITY — 100,000,000" 


SANTIAM LUMBER COMPANY 








—_-— ——— 

















SELLING THE PRODUCTS OF 


*THE McCLOUD RIVER LUMBER 
COMPANY 
McCloud, Calif. 
*THE SHEVLIN-HIXON COMPANY 


Bend, Oregon 


"Member of the Western Pine Associa- 
tion, Portland, Oregon. 











~ 


SF, oss Pe Wandooak 





NEW YORK 


1604 Graybar Bidg. 
Lexington 2-9117 


DISTRIBUTORS OF 


SHEVLIN PINE 


Reg. U. S. Pat. Off. 


EXECUTIVE OFFICE 


900 First National Soo Line Building 
MINNEAPOLIS, MINNESOTA 


DISTRICT SALES OFFICES: 


SHEVLIN-McCLOUD LUMBER COMPANY 


{ Successors to Shevlin Pine Sales Company } 








SPECIES 


PONDEROSA PINE 
(PINUS PONDEROSA) 


SUGAR (Genuine White) PINE 


(PINUS LAMBERTIANA) 








CHICAGO 


1863 LaSalle-Wacker Bldg. 
Telephone CEntral 6-9182 


SAN FRANCISCO 


1030 Monadnock Bidg. 


Exbrook 2-7041 








Makes Pickets 
at Low Cost 


A 





{\_ 



















FO a 
SCHUBERT 


Picket Cutter 





Points 200 to 250 154'' to 354"' width pickets per hour 
with planer-smooth finish. 
Adjusts to cut any degree of sharpness or bluntness 
of picket point. Light enough to carry to stock pile 
—wt. only 38 Ibs.—yet strong and durable enough for 
Net price $47.50 f.o.b. Wilmette, Illinois. 


No sanding required. 


year after year use. 24'' high. Hand operated. 30" 
long handle provides easy leverage. 


operate. 


Anyone can 


Enables you to utilize odds and ends of 


lumber profitably. Seven day delivery. Send today 


for literature. 





I WATOM EV beaten cesses G2-e 


(Where state sales tax applies, add tax.) 


HLA. SCHUBERT CO. Machinists 


Wilmette, Illinois 














REGISTERED 
ietitieeeeee 


PONDEROSA PINE . WHITE FIR - INCENSE CEDAR 


TRADE MARK 


High Altitude, Soft Textured Growth 


Manufacturer and Distributor 


PAUL BUNYAN LUMBER CO. 


SUSANVILLE 


CALIFORNIA 





BUILDING 


’RODUCTS MERCHANDISER 
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OSHKOSH WOOD PRODUCTS 


CORPORATION 
OSHKOSH. WISCONSIN 


Manufactu rers of 
WOUDWAY 


VENETIAN BLIND—SLATS, 
RAIL & FASCIA 
MOULDINGS—ST’D & SPEC. 
FURNITURE DIMENSION 
GLUED-UP STOCK 
COMMERCIAL KILN DRYING 
CUT STOCK 
READY-TO-ASSEMBLE 





pon SPECIALIZE IN BASS. 
— AND PONDEROSA 

; OTHER NORTHERN 
HARDWOODS AVAILABLE, 








WOODWAY quality, 
means 
Extra Profits 
for YOU 





“The Good Way to Buy 
ODN 











MANUFACTURERS’ 
AGENTS 
WANTED 


One of our clients, a manufacturer 
of top-quality Wood Kitchen Cab- 
inets, offers an unusual exclusive ter- 
ritory franchise to established Agents 
who travel the following states: 


ARKANSAS 
INDIANA 
IOWA 
KENTUCKY 
MICHIGAN 
MINNESOTA 
MISSOURI 
OHIO 
TENNESSEE 


This is a complete line — of highest 
quality workmanship, materials and 
finish and is priced to meet every 
competition — plus liberal profits to 
the trade. Please address your in- 
quiries to the undersigned who will 
place you in immediate contact with 
the manufacturer. 


Hartwig Advertising Agency 
228 East Canedy Street 
Springfield, Illinois 
(JOBBERS and DEALERS: Write 


for catalog, prices and discounts on 
this profit-making, top-quality line.) 
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Vlames in the News 


. 


Wholesale Lumber Firm 
Opens Offices in Portland 
Dwyer Forest Products Co. is the 
name of the newest lumber company 
to make its debut in Portland, Ore. 
Announcements of the opening of its 
offices in the U. S. National Bank 
Building, November 1, have just been 
received. This is a wholesale lumber 
business with J. R. Sullivan as man- 
ager. Mr. Sullivan is a young man 
with a number of years experience in 
west coast lumbering. He was for- 
merly associated with the Sullivan 
Lumber Co. and more recently with 
Clay Brown & Co., Portland. 


Glass Insulated Roof to Be 
Feature of Remodeled 
U. S. Capitol Building 


Over an acre of Foamglas is being 
used to permanently insulate the new 
roofing project over the Senate and 
House sections of the United States 
Capitol Building in Washington, it 
was announced by officials of the 
Pittsburgh Corning Corporation. 

The complete overhauling of the 
Capitol roof was begun in July and 


is scheduled to be completed by the 
end of this year. Twelve by eighteen 
inch blocks of Foamglas insulation, 
two inches thick, will be placed over 
the entire area. Foamglas is con. 
posed of millions of tiny glass cells 
filled with still air. It permanently 
insulates against moisture, vapor and 
fumes is noncombustible and 
vermin-proof. 

The new Capitol roof will replace 
the one which has protected the na- 
tion’s lawmakers since before the Civil 
War. That hundred-year-old roof of 
wrought and cast iron, said to he 
unsafe since 1939, has been removed 
to make way for the new one of 
copper, steel and Foamglas. 


“Library of Business 
Management" 


L. Rohe Walter, director of public 
relations with the Flintkote Company, 
announces that the revised Library 
of Business Management which he 
edited, has just been published by 
McGraw-Hill Book Company, 330 W. 
42nd St., New York 18, N. Y. Mr. 
Walter states “This new library was 





Anthracite Institute Permanent Exhibit. 


Public interest in anthracite equipment 
has resulted in an unusual number of 
visits and inquiries at the Anthracite In- 
stitute’s permanent exhibit in New York 
City. Located in the Architects Building, 
101 Park Ave., the exhibit occupies space 
in one of the best known and most exten- 
sive building displays in the country. 
Several hundred visitors, including build- 


ing and heating trade specialists a8 — 
as consumers, often view the show dal! 
Institute heating engineers, in charge ™ 
port greatest number of inquiries 
rently are about stokers and the n¢ 
anthratube. The Institute’s permant 
exhibit is equipped to help the publit 
solve heating problems of every desc"? 
tion under today’s conditions. 
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| NEW LOW PRICES 


For Dependable Quality 
BIRCH PLYWOOD — BIRCH VENEER 


All Prices F.O.B. Mill, Duty Paid 


BIRCH PLYWOOD* 
Carload Prices Per M Sq. Ft. 
All Birch Plywood phenolic glued with 1/14'' faces and 1/14'' backs 


on al! 3/16'' thicknesses and thicker. Meets Standard CS 35-47 Bureau 
of Standards Specifications. 

V4," A-3 Grade 3/16" A-3 Grade Vg" A-3 Grade 
ae .acc0aee i i i ee a: rere 140 
Oa «cacuces | SS? ee i ern 122 
WR wcinciewer . >) eee MS 9 ......205% 107 
ee csoceawe 135 Sere Cz. see 100 

/,"' 2-3 Grade 3/16" 2-3 Grade Vg" 2-3 Grade 
=F $148 ee. ho a $113 
ee 131 a GF We ..5 050s 97 
ee : Ri. _ aa 86 
Me ..cccwers 112 eee Tl ME hc ccc 82 


*Other thicknesses in Birch Plywood at proportionately low prices. 


BIRCH PLYWOOD 
Cut to Your Specifications 
Prices on sizes and thickness you may require can be judged by these 


examples. ites per M sq. f. 

Size Grade 
3/16"—24"" x 36!/2"'.... "A 3 $120 3/16"—13 173" x 191/3" 2-3 $ 94 
3/16"'—29'/."" x 33"..... A-3 125) 1/4""—151/4"" x 18'/2"".. A-3 151 
3/16"—2114"" x 40"'..... 2-3. 94 = 1/4'—33'/2"" x 5614"... A-3 166 

BIRCH DOOR PANELS 
Prices Effective as of November 5, 1949 
: er Per M 
1/8'' No. | Panel........ $123.00 3/16” Me. ! Panel........ $135.00 
1/8'' No. 2 ae 110.00 3/16" No. 2 Panel........ 122.00 
1/8" No. 3 Panel........ 97.50 3/16'"' No. 3 Panel........ 109.00 


These prices at up to and include sizes 36!/."' x 80!/.". 
d $5.00 per M for 84!/."" lengths. 
WwW. R. 


BRAUND CoO. 


214 Wabeek Building, «x MICH. 
Phone 7 WX Birmingham, Mich. 500 
U. S. Mill Reps. for BELLERIVE VENEER & PLYWOODS, Ltd. 
and PANNILL VENEER CO., LTD. 
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Unit 
n 

Kitchen GG Base and wall cabinets, 
drawer cases in a wide 
by Economice! range of styles and 
practical — ed for sizes, that’s the 
ont P ackag 4 PROFit re oa of kitchen 
nce on units which have many, 
CONVENIE many other uses in 
halls, bedrooms — all 


through the house from 
attic to basement. Packaged for easy handling and 
safe shipment, GREGG Packaged Line includes the 











HOLT HARDWOOD (0. 


Manufacturers of 


MAPLE @ BIRCH @ BEECH @ OAK 
STRIP © BLOCK 
and 
HERRINGBONE 
FLOORING 


* 
BROOM HANDLES 
GRADED SAWDUST 


* 
High Grade Northern Hardwoods 
“« 
Custom Kiln Drying 
* 


Members: M. F. M.A. oN. HL. A. oN. H. & HM. A. 


OCONTO, WISCONSIN 





ee 


Bu 7 
VILDING Propucts MERCHANDISER 





kitchen units, corner cabinets, cupboard doors, 
mantels, door and window blinds, shutters, louvres, 
and fine Colonial Entrances. 

Our catalog shows the whole line, and also our line of Sash 


and Windows, open or glazed, Boston or Modular, all sizes 
and styles — ‘send for your copy TODAY: one 


GREGG & SON, INC. 


Nashua, New Hampshire 
& MILLWORK OF QUALITY SINCE 1719 
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Tidewater 


RED CYPRESS 





D. your customers a real service .. 


-frecommend Tidewater Red 
Cypress. It is truly “The Wood Eternal’. This wood gives outstanding 
service, especially when used under adverse conditions. Can‘t be beat 
for homes, interior finishes, farm fences, silos, barns and many 
industrial uses. 


TERMITE RESISTANT: According to the U. S. Department of 
Agriculture, Tidewater Red Cypress is naturally resistant to 
termite destruction, 


DECAY RESISTANT: Nature has done for Tidewater Red Cypress 
what man has tried to do for other woods through artificial induc- 
tion of preservatives, 

AMERICA IS STILL TOO YOUNG TO KNOW HOW LONG TIDEWATER RED CYPRESS WILL LAST 


Take advantage of our free consulting service to help solve your next 
wood problem. 


s c 
“ a 


FLEISHEL 


Poy, a 
LUMBER COMPANY 


4237 DUNCAN AVE, + St. Louis 10, Mo. 





—- | mE 
“The Wood (terngh™ 
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written by six authorities and takes 
a systematic approach to today’s com- 
plex and interrelated problems and 
the executive techniques needed for 
their solution. Its six volumes pro- 
vide a well-rounded, up-to-date course 
in business administration.” 


4,500 Lumite Screens 
Used at Bell Labs 


The largest individual Lumite 
screen project has just been completed 
at the Bell Telephone Laboratories, 
Inc., at Murray Hill, N. J., where 4,500 
of the new plastic screens were in- 
stalled on the various newly-con- 
structed buildings, it was announced. 

Voorhees, Walker, Foley & Smith 
of New York City are the architects; 
Mahony-Troast Construction Company 
of Passaic, N. J., the general con- 
tractors; Watson Manufacturing Co., 
Inc. of Jamestown, N. Y., the screen 
contractors; and the Lumite Division 
of the Chicopee Manufacturing Cor- 
poration, the makers of the plastic 
screening material. 

Most of the Lumite screens are of 
the twin vertical sliding’ type for use 
on double hung metal sash. On other 
buildings, flat application screens 
were supplied with casement sash and 
an underscreen operator. For center 
pivoted sashes, a special two-screen 
construction with contact drum was 


NEW LUMITE plastic screens are shown 
on the office and laboratory windows, 
overlooking the restaurant and lounge of 
the plant buildings at Bell Telephone 
Laboratories, Inc., at Murray Hill, N. J. 
The rustproof, stainproof and abuseproof 
qualities of the plastic monofilaments 
permit the screening to be left on all 
year round. 


installed; on this kind of window an 
inside lower and an outside upper 
screen is attached to a ventilator with 
fixed contact drums to provide fly 


tightness. All of the screen frames 
are fabricated of extruded aluminum, 
The Lumite screening is held in place 
by means of an aluminum spline 
placed in the wiring groove. 

“We became interested in the 
Lumite screen material after we ex. 
amined the results of our experiments 


in the tropics, where resistance to cor. | 


rosion was essential,” J. Hautman, 
architect of Voorhees, Walker, Foley 


& Smith, stated. “The results of ou | 


experiments guided our decision to 
use Lumite screens at the Bell plant.” 
George H. Day, vice-president and 
general sales manager of the Lumite 
Division of the Chicopee Manufactwr- 
ing Corp., said, “We are proud of the 
Lumite installations at Bell Labs. 
Lumite plastic screening was chosen 
for this outstanding and distinguished 
development because of the rustproof, 
stainproof and abuseproof qualities 
of the material. The non-corrosive 
nature of Lumite will help preserve 
the beauty of the new buildings.” 


Refurnishing Youngstown 
Kitchen Display Room 
Refurnishing of the Youngstown 
Kitchen display room at Chicago's 
Merchandise Mart for the January 


Market is announced by C. D. Alder- 

man, manager of kitchen sales for f 
Mullins Manufacturing Corporation, F 
Warren, Ohio. Mr. Alderman said new 
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Protection Products Mfa. Co. 


Research Laboratory and Plant KALAMAZOO, MICH. 








Nothing conveys an impres- 
sion of quality and prestige 
more readily than a perfect 
business card designed by us. 





A letter from you will bring 
an assortment of the business 
cards we have made for others. 








THE JOHN B.WIGGINS Co. 
640 So. Federal Street, Chicago 5 i 
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Anaconda Copper 
Mining Co. 


Lumber Department 


Bonner, Mont. 


Manufacturers of 


Ponderosa Pine, Fir and 
Larch Lumber 
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FLOORING Jj 
HARDWOOD FLOORING 
In straight cars or mixed with air 
oak dried Yellow Pine Boards and 
beech Dimension. Best of manufacture. 
pecan Satisfaction that will bring you 


back for more. 


ash 8 


For prompt attention on your needs « 
phone or write 


Miller & Company, Inc. 


Manufacturers of 
Hardwood & Yellow Pine Lumber 


SELMA, ALA. and JACKSON, TENN. 


Selma LD 9910 — Phones — Jackson 1885 








BUILDING 




















PRopucts MERCHANDISER 
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WESTERN PINE 
\ Sean oe 





ECONOMY SIDINGS 


help your customers lick 
high building costs! 


These lower grade sidings in 
Western Pine give at less cost 
the modern appearance and 
durability of more expensive 
materials. Knots are no prob- 
lem. Simply treat with WP-578 
Knot Sealer distributed by 82 
paint manufacturers. 


Economy Sidings available 
from member mills in straight 
or mixed cars. 


These Are the 
Western Pines 


@ Idaho White Pine 
@ Ponderosa Pine 
@ Sugar Pine 


These Are 


Associated Woods 


@ Larch 

@ Douglas Fir 

@ White Fir 

@ Spruce 

@ Cedar 

@ Lodgepole Pine 










Western Pine Association 
510 Yeon Bidg., Portland 4, Ore. 













RAINY LAKE LI Ta Ltd. 


Seles Office: 


2020 Chicago Title & Trust Bidg., CHICAGO 2, ILL. 


Setliag the Prodects of J. A. Mathes Led. 


Rey Lekre, Ont. 
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Mie Kaui 


Red Cedar Closet Lining 
Guaranteed 90% Red Heart or Better 


Only SUPERCEDAR is of 100% oil content 
the same uniform hig : 
quality standard that Suggest Cedar Lined 
guarantees every Closets to Every Home 
package, ‘0. ny Builder. There is 
e eart or : 
better, and 100% Nothing Better than 
oil content “ ’ 
which a al BROWN 's , 
es the pleas- : 
ing aroma. SUPER -DAR | 
SEALED =< 
PABKAGED More home builders are 
LABELED specifying cedar lined 
closets today than ever— 
and Brown's SUPERCEDAR 
is nationally advertised to 
thousands of new home pros- 
pects, architects and builders. 
SUPERCEDAR closet lining is 
surfaced, tongue and grooved, 
ready to put on with no waste. 
Packaged and sealed with the 
Geo. C. Brown label and guaran- 
tee, famous since 1886. 


Product of 
GEO. C. BROWN & CO. 
GREENSBORO, N. C. ESTABLISHED 1886 


LARGEST MANUFACTURERS OF 
AROMATIC RED CEDAR IN THE WORLD 








This SYMBOL 





is Your Guarantee of QUALITY 




















lf you are not getting your share of 
insulation sales because of — 


HIGH PRICES 

WAITING FOR POOL CARS 

UNDEPENDABLE TRUCK SERVICE 

THE NECESSITY OF BUYING FULL 
CARLOADS 


WE CAN HELP YOU! 


We are able to ship promptly, mixed 
truckloads or carloads of batts, blan- 
kets, loose or pouring wool. We man- 
ufacture insulation material ONLY. A 
proven product for 75 years. 


“Keeps Heat where it belongs” 


UNITED STATES MINERAL WOOL COMPANY 
South Milwaukee, Wis. Stanhope, N. J. 


MAIL COUPON NOW! 
United States Mineral Wool Co. 
Dept. S-19 
South Milwaukee, Wis. 
Please send me Insulation Literature to- 
gether with sample Batt, Pouring Wool 
and Loose Wool. 


Name 














equipment will be placed in nearly 
every kitchen in the display area, and 
several items new to the Youngstown 
line will be incorporated for initial 
showing to distributors and dealers 
during the Market. Completion of 
the work is not expected until just 
before the Market opens on January 9. 


Ponderosa Pine Survey 
Is Aid to Builders 


The importance of interior color 
schemes as an influencing factor in 
determining the choice of a home 
was brought out in a nation-wide 
survey recently made by Ponderosa 
Pine Woodwork. 

The survey was conducted by means 
of a mailed questionnaire sent to per- 
sons who had indicated an active in- 
terest in home building, buying or re- 
modeling, through their recent pur- 
chase of the Ponderosa Booklet “To- 
day’s Idea House.” The major purpose 
of the survey was to determine to 
what extent there exists a trend to- 
ward the use of natural, stained or 
varnished finishes for interior doors, 
trim and cabinets. 

In examining the data according 


to the respondents’ interest in home 
planning, it was found that the 
greatest differences exist between 
the group that has “remodeled singe 
January 1, 1946,” and the group that 
is planning to buy in 1949 and 1950,” 
These two groups represented the 
extremes in interest. The former 
group (those who have remodeled) 
strongly favored painted woodwork 
for all interior doors and trim. The 
latter group, on the other hand, fa. 
vored natural finishes for everything 
but the trim in master bedrooms, 
Favorite wall colors for decorating 
bedrooms, living room and halls, are 
pastels with medium or deep colors 
taking second place. 


Companies ebunounce 


Walter E. Hoadley, Jr., was recently 
appointed company economist of the 
Armstrong Cork Company, Lancaster, 
Pa., H. W. Prentis, Jr., president, 
announced. Mr. Hoadley, at present 
senior economist of the Federal Re- 
serve Bank of Chicago, will begin his 
duties at Armstrong on December 1. 











Western Hardwood Lumber Organization Hears "The Upson Story’ 


“The Upson Story” was told, from 
many angles and through various 
media, at a sales meeting of officers, 
salesmen and key employes of the 
Western Hardwood Lumber Company, 
Los Angeles, Calif. Colorful displays 
descriptive of Upson  products— 
Strong-Bilt full-wall laminated wall 
and ceiling panels; Kuver-Krak pan- 
els for recovering cracked plaster; 
Dubl-Thik Fibre-Tile, both smooth 
and indented; Easy-Curve board for 
display purposes; and Upson Floating 
Fasteners—filled one end of the meet- 
ing room. 


Henry O. Parry, Upson sales repre- 
sentative on the West Coast, dis- 
cussed the jobber policies of The Up- 
son Company, and assisted by George 
E. Ream explained the many uses and 
merits of the various Upson Products 
for use in the construction field. 

The meeting featured the promo- 
tional program that is being carried 
out by Western Hardwood Lumber 
Company, one of the leading lumber 
wholesalers on the west coast, as job- 
bers of Upson Laminated Panels de- 
signed to serve the lumber dealer 
trade. 


Against a background of an elaborate display of the products of The Upson Compat) 
Lockport, N. Y. manufacturers of laminated fibre wall and ceiling panels, more # 
two-score officers and members of the Western Hardwood Lumber Company orgall® 
tion, of Los Angeles, Calif. recently gathered at the Jonathan Club in Los Angeles" 
hear the story of the Upson Company’s products and policies told by Henry 0. Patt 
Upson Western sales representative. Officers of the Western Hardwood Lumber Com 
pany, which wholesales Upson products in the Los Angeles area, who attended 
meeting, were: Frank J. Connolly, president and general manager (seated betwe 
tables in above photograph) ; George E. Ream, vice-president; J. Glennon Cahill, 1 
president and secretary; and Sterling L. Stofle, vice-president and treasurer. 
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iS WET LUMBER A 
PROBLEM? 


Eliminate guesswork, or time consuming oven 
tests. Check moisture content the modern way 
with Moisture Register. Complete tests in 3 
seconds or less! Accurate, dependable, deep 
penetration. Easy to use—no special training 
required. The standard in moisture testing for 
over 16 years. Write for details. 


Dealer inquiries invited 


MOISTURE REGISTER COMPANY 


Dept. 1B—133 No. Garfield, Alhambra, Calif. 
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mt 1, | \C) 4, [oe Aa [om 
#1 MONTGOMERY ST. 
SAN FRANCISCO, CALIFORNIA 
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California Ponderosa Pine 
Mouldings and Cut Stock 


Sugar Pine Specialists for 
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BRITISH COLUMBIA 
LUMBER and SHINGLES 


Douglas Fir © Western Red Cedar 
Hemlock ¢ Spruce 


Are in Position to Make Prompt Shipments 


THURSTON LUMBER CO. LTD. 


Wholesalers and Manufacturers 
Metropolitan Bidg., VANCOUVER, B. C. 











































BURNER with 
CONE GRATE 


*Burns 25% More 
*With 75% less smoke and 
cinders. Fool proof 
We Also Bulld 
BOILERS —5 TO 1200 H.P. 
TANKS and STACKS 


STRUCTURAL STEEL 
FABRICATORS 


MFRS. FLANGED & DISHED HEADS 














We Stock 
Straight & Bent Boller Tubes 
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BERMAN 6 


henna SEATTLE BOILER WORKS 
in Our New Larger Modern Plant at 5237 E. Marginal Way 
SEATTLE, WASH. 











Buitping PRODUCTS MERCHANDISER 


DOUGLAS FIR 
WEST COAST HEMLOCK 


GS 


rc THE GRISWOLD LUMBER Go. , 


Vanufacturers and Wholesale Distributors 


FAILING BUILDING PORTLAND 4, OREGON 


Telephone ATWATER 8319 
AFFILIATED 
\ MILL INTERESTS: 


Carlton Manufacturing Co. L. H. L. Lumber Corp. 
CARLTON, OREGON CARLTON, me) 
Dont take 


chances 


SELL THE 


PERF-A-TAPE 


JOINT SYSTEM 


Prompt 


Dependable 
Shipment 


Values 
































Irs the method perfected by the 
makers of famous SHEETROCK* gyp- 
sum wallboard, thus is backed by 
years of dry-wall know-how. You 
can recommend it with assurance. 
So, play safe—sell PErF-A-TapPE* 
reinforcement and cement . .. made 
exclusively by ... 


United States Gypsum 





For Building + For industry 


Gypsum * Lime « Steel + Insulation + Roofing + Paint 











A native of California, he was gradu- 
ated from the University of California 
in 1938. Following varied services in 
California with the Bureau of Eco- 
nomics of the U. S. Department of 
Agriculture, the Governor’s Reem- 
ployment Commission, the State Plan- 
ning Board, and the U. S. War Train- 
ing Office, he joined the Federal Re- 
serve Bank of Chicago in 1942. 


Joseph P. Chapman was recently 
elected president, treasurer and gen- 
eral manager of the C. W. Chapman 
Lumber Co., Waterloo, Iowa. Burton 
Chapman, Minneapolis, was elected 
vice-president; Jackson McCoy, Wa- 
terloo, secretary. 


R. A. Peterson, president of Allied 
Building Credits, Inc., Los Angeles, 
Cal., nation-wide instalment financing 
company serving the light construc- 
tion industry, has announced the 
appointment of E. R. Livoni, formerly 
with its Cleveland office, to the posi- 
tion of manager of the Dallas office. 
J. M. Harms has been appointed man- 
ager of the company’s Portland, Ore. 
office succeeding R. M. Elias. 


Carl M. Purcell has been appointed 
secretary and general manager of 
the Abesto Manufacturing Corpora- 
tion, Michigan City, Ind. Mr. Purcell, 
who will make his headquarters in 
Michigan City, returns to the Abesto 


Manufacturing Company after three 
years absence, having been associated 
with them formerly for 12 years. 


Bernhard M. Carlson has been se- 
lected as industrial relations manager 
for Masonite Corporation’s wood fiber 
hardboard plant, which is under con- 
struction in Ukiah, Calif. E. T. F. 
Wohlenberg, Masonite’s local general 
manager, said Mr. Carlson, whose ap- 
pointment became effective October 1, 
has gone to the company’s Laurel 
(Miss.) plant where he will remain 
several weeks. Prior to joining Mason- 
ite, Mr. Carlson had been for two 
years supervisor of industrial rela- 
tions and industrial engineering for 
Pacific States Steel Corporation at 
Niles, Calif. 


Donald R. Wadle has resumed the 
position of Commissioner of the Metal 
Lath Manufacturers Association, 
Cleveland, following a year’s leave of 
absence because of illness, it was an- 
nounced. For the past 12 months the 
responsibilities of the office have been 
administered by W. B. Turner. The 
latter, who was manager of the fire- 
proof building materials department 
of Inland Steel Products Company 
when he retired in 1948, is planning 
a sojourn in Florida, after his 40 
years active connection with the metal 
lath industry. 


Raymond K. Watkins has been 
appointed trade sales manager of the 
Stamford (Conn.) Division of The 
Yale & Towne Manufacturing Com- 
pany as a step in a completed reor- 
ganization of the Division’s sales 
department to streamline its fune- 
tions, it was announced by Meade 
Johnson, general sales manager. Mr. 
Johnson also announced the appoint- 
ment of Walter J. Cyr as assistant 
trade sales manager. 

Mr. Watkins will be responsible for 
sale of all products of the Stamford 
Division made for and distributed by 
hardware trade channels, including 
builders’ hardware, stock-staple locks 
and hardware, and door closers. He 
will also be responsible for the sale 
of products in the same categories 
which are produced at the company’s 
plant in Salem, Va. 


Ben S. Wright, vice-president of 
Owens-Corning Fiberglas Corporation, 
Toledo, recently announced the ap- 
pointment of new branch managers to 
head the Fiberglas sales offices in 
New York, Chicago and _ Detroit. 
Named branch manager in New York 
was Harold D. Bates, formerly gen- 
eral merchandising manager of Philip 
Carey Mfg. Co., Cincinnati. Prior 
thereto, he was in sales, advertising 
and merchandising work in New York 
with Johns-Manville Corp. Previously, 








New Low Prices 


ALUMINUM & 
BRONZE RAILS 


YES . . . LOWEST POSSIBLE 
PRICES to net you attractive 
profits . . . on NEWMAN non- 
ferrous railings, gates, grilles, 
doors, entrances, tablets, letters, 
etc. . . . famous for finer qual- 


Get your yardsticks direct, $54.40 per 1000, 
ity since 1882. 


quantity prices and sample on request. 
ONE CQLOR PRINTING SIZE— 14%" x 5/32" x 36" 


SHAW SUPPLY CO. 


Dept. AL-2 Box 1206 
Nashville, Tenn. 


TODAY write for folders 
FREE and complete information. 


DO IT NOW!!! V 


NEWMAN BROTHERS, Inc. 


Dept. A-L Cincinnati 3, O. E 


-L. HL 


Lumber Corp., Carlton, Ore. 


Manufacturers 


Douglas Fir 




















| - | YOU SHOULD LEARN HOW 
ALLIED BUILDING CREDITS, INC. CAN HELP YOU TO... 


A...make more money 


B. .. give greater service to your customers 


C...increase your sales 


YZ for information and a copy of .. ,-- 4y 
“THE ABC’s of MAKING Money” _ 


ABC. 


INSTALMENT FINANCING 


A Sustained Yield Opercticn 


E. J. Linke, Pres. Guy Haynes, V. P. 
Graham Griswold, Secy. & Treas. 


ALLIED BUILDING CREDITS, INC. 
3109 WILSHIRE BLVD., LOS ANGELES, CALIF. 
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$. E LACKEY LUMBER CO. 


Forest, Miss. 


SPECIALIZING IN 


Quick Shipments of straight and Mixed Cars of 
both 


KILN-DRIED AND AIR-DRIED 
YELLOW PINE BOARDS 
DIMENSION AND SHED STOCK 


Also 
Southern Hardwoods 


Through your Wholesaler or Commission Man 
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AUTOMATIC 
GA @CGet 


TANNEWITZ 


for Swing Saws 


SAVES 


30 Days Free Trial 


$30 to $50 A MONTH 
IN LUMBER AND LABOR 


ORDER NOW OR SEND 


CIRCULAR 


FOR 


TANNEWITZ WORKS 


GRAND RAPIDS 
MICHIGAN 





ECONOMIES ARE BUILT-IN! 
ample, outwear conventional straight-type bits many times 
. . . give you 3” to 5” of available cutting edge and are 


Shimer circular bits, for ex- 


easy, quick to sharpen with the 
convenient gauge supplied! Also 

. expansion feature gives you 
wider or narrower panel groove 
as required! 


WRITE FOR YOUR FREE COPY OF 
OUR ILLUSTRATED PATTERN BOOK! 





SAMUEL J. SHIMER & SONS, lic. 
10 RACE STREET + MILTON, PENNA 


















C. E. Klumb Lumber Company 


C. E. (ROY) KLUMB, Sr., Owner 


Wholesale Lumber Distributors 


An Experienced Lumber Service That Knows the 
Producer's Problems and the Buyer’s Needs. 


CRYSTAL SPRINGS, MISSISSIPPI 
“In the Heart of the Deep South” 


Phone 169 P. O. Box 391 





— —— 
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PLANER and JOINTER KNIVES 


- also high speed knives and molding cutters 
for the woodworking industry. 


TAYLO 
~  Riegelsville, New Jersey 


a Western Agents: 
Halk & Brown, W. W. Machine Co., St. Louis, Mo. 
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SUPERIOR LUMBER 





FROM “TEAMWORK” METHODS AND 
THE FINEST MACHINERY MADE 











Finer lumber is the result of excellent timber stands, 
plus correct production methods by people who know 
how, plus the latest, most modern machinery. All 
three are combined here to make "Superior Dargan 
Lumber". 


@ FINISH 
@ MOULDINGS 
@ FLOORING 
@ CEILING 
@ BOARDS 
@ SIDING 


C==DAR 





a 


Trade Mark Registered 


WRITE Box 406-C for free 
illustrated literature.  In- 
quiries are welcome. 


Dargan's Stetson-Ross Planer 
and Matcher is the first such 
installation in-the East. 

















DARGAN LUMBER MANUFACTURING COMPANY 


(FORMERLY INGRAM-DARGAN LUMBER CO.) 


Gang Mill Dry Kilns + Planing Mill CONWAY, S. C. 
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( Here's the one that) 
WON'T SHRINK 


This modern plastic in 
powder form makes 
lasting repaits in tile, 
wood or plaster. Pays 
dealers a bigger profit. 
SELLS BETTER because 


WILL NOT SHRINK’ 








| 

STICKS AND STAYS DUT 

a) 
ee 


it WORKS BETTER. 


Most dealers report: (@ 
“Our sales of Dur- \A 
ham’s Rock - Hard 
Water Putty keep 
doubling, year after 
year.” What’s more, 
Durham’s Rock- 
Hard Water Putty 
gives you by far the 
best profit-margin on 
any product of this 
nature. Use it yourself, and you'll quickly 
see why it sells so fast, and repeats so regu- 
larly. Many patching materials may shrink, 
fall out or chip off. Durham’s Rock-Hard 
Water Putty does not shrink. Absolutely 
not. It sticks and stays put. You can saw or 
chisel it, paint or polish it to a velvet smooth 
finish. Easy to use. Keeps indefinitely. So 
economical. Just mix with water as 
needed. ¢ Packed twelve 1-lb. cans or six 
4-1b. cans to case. Keep some of each on dis- 
play. Available in 25, 50, 100-lb. drums for 
industrial users. Order from your jobber. 


The PLASTIC Repair Material 
in POWDER Form 


}) DONALD 
DURHAM 
COMPANY 
Des Moines 4 
lowa 





Slaving Over 
Your Drawing Board 


Personalized house plans drawn 
to suit your prospect—fees as 
low as three cents a floor foot. 
Quick service. Ask about our 
"Pays Its Own Way" Re-draft- 


ing Service. 


LUMBERMAN'S 
PLAN SERVICE 


120 Machin St., Peoria 5, Ill. 
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he was advertising manager of Weyer- 
haeuser Sales Co., St. Paul. He has 
served as chairman of the advertising 
committee of the Asphalt Roofing In- 
dustry Bureau and as chairman of the 
publicity committee of the National 
Mineral Wool Association. Russell R. 
Galloway was appointed manager of 
the Chicago branch office. Mr. Gallo- 
way was formerly president of Smith 
Asbestos Company, Milington, N. J., 
and earlier was vice-president of Cer- 
tain-teed Products Corp. John J. Hart- 
nett was named manager of the De- 
troit branch office. Mr. Hartnett was 
formerly general sales manager of 
the Certain-teed Products Corp., and 
prior thereto he was a district and 
division manager of United States 
Gypsum Co. 


The Georgia-Pacific Plywood & 
Lumber Co. has appointed Stanley B. 
Tracy manager of hardwood sales in 
its eastern zone, it was announced by 
James L. Buckley, vice-president. Mr. 
Tracy served as sales manager of 
Gettman & Judd Lumber Co., Stam- 
ford, Conn., before becoming asso- 
ciated with Georgia-Pacific. An air 
force pilot in World War I, he later 
became associated with the W. M. 
Ritter Lumber Co., of Columbus, Ohio, 
and the Meadow River Lumber Co., 
of Rainelle, W. Va. During World 
War II he was sales manager of Boots 
Aircraft Lock Nut Corp. Mr. Tracy 
has been in the lumber business 24 
years. He is a graduate of Ohio 
State University and lives in New 
Canaan, Conn. 


Independent Pneumatic Tool Com- 
pany, Aurora, IIl., manufacturers of 
Thor portable power tools, announces 
the appointment of new managers at 
its sales and service branches in Den- 
ver and San Francisco. Eugene C. 
O’Connell, formerly service engineer 
in the Los Angeles branch, is the new 
manager at San Francisco. Clarence 
H. Gabriel, formerly service engineer 
in the company’s Salt Lake branch, is 
the new manager at Denver. 


The Hoboken Wood Flooring Corp., 
Hoboken, N. J., has been appointed 
Eastern Representative for the Rob- 
bins Flooring Company of Reed City 
and Ishpeming, Mich., succeeding the 
late T. M. Ralston. 


William H. Werst, formerly assist- 
ant sales manager, has been ap- 
pointed sales manager of the Veneer 
Department of the Plywood Division 
of The Mengel Company. Mr. Werst 
has long been identified with the pro- 
duction and sale of mahogany veneers 
and lumber. Frank L. Stork, long 
associated with the mahogany veneer 
and lumber business, has been ap- 
pointed manager of the Mahogany 
Department of the Plywood Division. 
W. B. Tyrrell has been appointed ad- 
vertising and sales promotion man- 
ager of the Plywood Division. 


November 


The "Open-End" Mortgage 
(Continued from page 50) 


mortgage credit are likely to get 
the cream of the mortgage crop, 
But perhaps the chief importance 
of revolving mortgage credit is the 
opportunity it holds for recogni. 
tion of the mortgage as a social 
instrument of prime importance, 
Every lender knows that one of the 
chief reasons for mortgage fore. 
closure is the homeowner’s ten¢- 
ency to overload himself with 
installment credit. Use of the 
mortgage as a basic credit instrv- 
ment would establish the local 
mortgage lender as a permanent 
credit counselor to the individual 
family, while low cost mortgage 
credit, intelligently handled, could 
provide for practically all the 
homeowner’s buying needs and 
could be extended even to the pur- 
chase of furniture. If credit is 
understood in its full importance to 
our whole economic system, there 
would seem no safer or more intel 
ligent way to employ it than to 
relate it to the prime security 
owned by the majority of U. §. 
families: a house and land. 





A Tested, Expandable 
Laying House 


(Continued from page 39) 


stormy weather. Glass substitute 
screens on removable frames shoul 
be provided for front door. 


LIGHTING 


A double fused switch should be it- 
stalled near front door opening 
serve ceiling outlets at center of the 
house and a convenience outlet 
wall near water fountain. Convell 
ence outlet should be at least 3 ft 
above floor to minimize dust accuml- 
lations. All wiring should be installed 
by a competent electrician. 


STRAWLOFT 


A straw loft helps keep the poultt 
house dry and comfortable in winter 
cool in summer. One by four int 
strips spaced five inches on center at 
nailed to underside of ceiling joists " 
support clean dry straw eightetl 
inches deep after settlement. Str¥ 
should be placed in loft before roofing 
is installed. Gable ends are enclos 
with 1 by 4 inch strips spaced 
inches on centers to allow ventilati 
of loft space. One-inch mesh nettilé 
should be used behind the verti 
strips to help keep birds out of !0 
space. 
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F C. C. Sheppard, outstanding lum- 
fee herman, died November 3 at his home 
dette: in Clarks, La., after almost a life- 
spor tanee time of service and devotion to the 
dit is the Southern Pine lumber industry. Mr. 

recogni- Sheppard was for several years prin- 
a social cipal of the high school at Grandin, 


portance, Mo. In addition to his connection 


yne of the with the Holliday-Klotz Land & Lum- 
age fore- ber Company, which continued until 
r’s tend- 1904, he was with the Missouri 
elf with Lumber & _ Mining Company at 
Grandin until 1914; and for sev- 

3 of the eral years, he was assistant to 
lit instru- J; B. White, president and general 
the local manager of that company. In 1914, 
yermanent FFMr. Sheppard went to the Forest 
individual Lumber Company, Oakdale, La., as 
mortgage general manager. In 1918, when this 
led, could fgcompany purchased the large tract 
all the of Gould timber and organized the 
eeds and Louisiana Sawmill Company at Glen- 
. th _ Bmora, La., he became its secretary and 
peer general manager and divided his time 


between Oakdale and Glenmora. In 
1928, he was elected president of the 
Louisiana Sawmill Company and vice- 
president of the Forest Lumber Com- 
pany. The Forest Lumber Company 
e security ompleted its operations at Oakdale 
of U. S. fmm 1927, and on October 1 of that 
nd. year, Mr. Sheppard became general 
manager of the Louisiana Central 
Lumber Company. At the time of 
is death, Mr. Sheppard was president 
pnd general manager of the Louisiana 
entral Lumber Company, Clarks, La. 


yortance to 
tem, there 
more intel- 
it than to 


dable r. Sheppard occupied practically 
bvery position of honor that the lum- 

se ber industry was able to bestow. 
ge 39) Charles S. Traer, chairman of the 
board of Acme Steel Company, Chi- 
; substitute ago, passed away suddenly on Oc- 
ames shouli Hitober 25 from a heart attack. Mr. 


or. fraer had just completed 30 years 
bf active service with the Acme Steel 
ompany, having started with them 
ks works manager in 1919. He sub- 
sequently served as treasurer and 
orks manager—1922-1935, vice-presi- 
ment and manager of production— 
935-1941, and president—1941-1948. 


le had been chairman of the board 
Ince 1948, 
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1 be installel §} Hale H. Hetherington, 64, one of 
4 he pioneer lumbering men of British 
olumbia, died in St. Paul’s Hospital, 

vancouver, following a brief illness. 
porn in Atcheson, Kan., Mr. Hether- 
mgton moved to Puget Sound where 
e became associated with the logging 
hdustry, He was a graduate from 
ansas University. Mr. Hetherington 
ater moved to B. C. and for the last 


‘ years was a logging operator in the 
Parrison Lake district. 
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and later became manager of a yard 
at Murdo, S. D. In 1910, he home- 
steaded in the Black Hills but two 
years later went to Taber, Alta., to 
resume lumber retailing. He then 
went to Great Falls to work for the 
Rogers-Templeton Lumber Co., and 
later managed yards at Brady and 
Richey. He then became superinten- 
dent of the central division with head- 
quarters in Great Falls in 1919, Mr. 
Odette brought together a group of 
small yards to form the Odette Lum- 
ber Co. with headquarters at Conrad. 
Two years later, this firm merged 
with Rogers- Templeton and other 
interests to form the Monarch Lum- 
ber Co., and Mr. Odette became 
superintendent at Lewistown. In 1922 
he returned to Great Falls as assist- 
ant manager. Three years later he 
went to Minot to become manager of 
the Roger Lumber Co., which in 1933 
became the Minot Lumber Co. Mr. 
Odette was president of that company 
until being named manager of the 
Monarch Lumber Co. in 1940. He suc- 
ceeded the late R. M. Graham. 


Otis Norton Shepard of Rye, N. Y., 
wholesale lumber and steamship ex- 
ecutive, died October 15 in Chicago 
at the age of 65. After graduation 
from Harvard in 1906, Mr. Shepard 
joined the family lumber business, 
Shepard and Morse Lumber Company, 
Boston, Mass. At the time of his 
death he was executive vice-president 
and treasurer of the lumber company 
and also held the same positions in 
Shepard Steamship Company. He was 
active in the National-American 
Wholesale Lumber Association for 
many years, having served the asso- 
ciation capably in various capacities. 
He was treasurer from 1929 to 1934 
and was elected vice-president in 1934. 
In 1935 he became president and was 
reelected for a second term the follow- 
ing year. He was a director continu- 
ously from 1928 until his death, and 
was a member of the Executive Com- 
mittee from 1922 to 1938. Shepard 
and Morse Lumber Company is a 
charter member of the association 
and has been a member continuously 
since the association was organized 
in 1893. 


Edward N. McGregor, pioneer mid- 
west lumberman and president of 
McGregor Bros. & Co., Minneapolis, 
The Big Jo Lumber Co., Wichita, 
Kan., the Yellowstone Lumber Co., 
Miles City, Mont., and an officer of 
other firms, died October 2 at Wichita. 


Eugene L. Fair, well-known Mis- 
sissippi lumberman, died in an air- 
plane accident in Washington, D. C., 
November 1. Mr. Fair came from a 
distinguished family of Mississippi 
lumbermen. He entered the lumber 
business upon graduation from the 
University of Mississippi in 1938. Dur- 
ing the last war, Mr. Fair was an 
officer in the Air Force, and upon the 
termination of the war, he returned 
to active participation in the lumber 
business. 





ADVERTISING 
PAYABLE IN ADVANCE 


American Lumberman 6 Building Products 
Merchandiser is published every other Satur- 
—~ It publishes the largest strictly classi- 
fied advertising section in its field. 


All ads for classified section must be in Pub- 
lisher’s office 10 days preceding date of pub- 
lication. Advertisements are set in orm 
6 point style. No cuts or special borders 
allowed. lease indicate classification de- 
sired. Publisher reserves right to = 
edit or reject any Gusaiied. advertisement. 
= ee commission or discount 
allowed. 










































Terms — Cash With Order 


Minimum Charge §2.00 
Rates: 


1 Time —10c per word for each insertion. 
Minimum charge of 50c per line. 
3 Times —9c per word for each insertion. 
Minimum charge of 45c per line. 
6 Times — 8c per word for each insertion. 
Minimum charge of 40c per line. 
26 Times — 7c x word for each insertion. 
inimum charge of 35c per line. 
For advertisements bearing box number count 
five extra words. There are approximat 
5 words to a line and when less are specifi 
er used, regular line rate is charged. 
When answering box numbers or mailing 
copy for ads address them to: 
AMERICAN LUMBERMAN & 
BUILDING PRODUCTS MERCHANDISER 
139 N. Clark 8t., Chicago 2, Ill. 


—— 
HELP WANTED 


WANTED: Experienced detailer and biller. 
Permanent position for competent man, give 
all particulars in first reply. MILL 
WORK. INC., Post .Office 


1, Texas. 


MILLWORK SUPERINTENDENT 
Florida manufacturer wishes to employ Super- 
intendent and Detailer and Biller for Mall. 
work Plant. Send references. Address Box 
V-54 American Lumberman, Inc 


WANTED: Manager for well established lum- 
ber yard in a good town. Address Box V-43, 
American Lumberman, Inc. 


MILLWORK ESTIMATOR 
Want to employ experienced Millwork Esti- 
mator, and Detailer and Biller. Must be good. 
—s Address Box V-56, American Lumber- 
man, Inc. 














ox 1679, Houston 














SALES MANAGER 

Experienced in window or building materials 
field. We are a national manufacturer of an 
unusual patented window with no competi- 
tion. Widely acclaimed by entire building 
industry. Excellent opportunity for right man. 
Send complete resume. Address Box V-48, 
American Lumberman, Inc, 


BOOKKEEPER WANTED 
Large Florida Retail Lumber Company wishes 
to employ experienced bookkeeper. ey age, 
send references. and record of employment. 
Address Box V-55 American Lumberman, Inc. 








Wanted young man with lumber experience 
with proven merchandising ability to man- 
age gs neighborhood lumber yard. Apply 
Box No. V-47, American Lumberman, Inc. 


WANTED: Man with some retail lumber ex- 
perience for Assistant Manager in a good 
retail lumber yard. Address Box V-42, Ameri- 


can Lumberman, Inc. 
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HELP WANTED 


HELP WANTED 











MANAGER FOR RETAIL YARD. Prefer man 
35 to 45 years old, must be fully qualified to 
handle phases of the business. sober and 
a hard worker. Opening available January 
1, 1950 or earlier if desired. Address Box 
V-29, American Lumberman, Inc. 





DETAILER AND BILLER 


We need an experienced Special Millwork 

Detailer capable of handling large buildings 

and Churches. Excellent Mg ag for the 

right man, who wishes to locate in Minne- 

— Write Box T-55, American Lumberman,. 
Ce 





WANTED—Young man to represent a well 
established millwork jobber in North Central 
Indiana. calling on retail lumber dealers. 
State age. experience, etc. Address Box T-62, 
American Lumberman, Inc. 





EXPERIENCED DRAFTSMAN 


Draftsman, detailer, biller, thoroughly familiar 
with modern woodworking practice. Excellent 
opportunity with well established and pro- 
gressive manufacturer of diverse furniture 
and special woodwork. Permanent position, 
air-conditioned office, five-day week. Salary 
commensurate with ability. John E. Sjostrom 
Company, 1717 N. Tenth Street, Philadelphia, 
Pa. Phone STevenson 4-4710. 


Help Wanted 


DETAILER & BILLER; established firm needs 

competent man to make shop drawings for 

Special Millwork. This is a permanent job 

with 50 year old company in Ottawa, Illinois. 

When replying give full information about 

ng SANDERS BROS. MFG. CO., Ottawa, 
inois. 


SITUATIONS WANTED 

















WANTED 
MILLWORK SALESMAN wanted by New York 
jobber. State qualifications, experience and 
references. Replies confidential. Address Box 
V-38, American Lumberman, Inc. 





I am 47 years old; own half interest in Lum- 
ber Yard, not satisfied. Would accept position 
as manager or assistant manager oil field or 
farm trade. 30 years’ experience. Want to 
locate in Texas. Address Box P-53, American 
Lumberman, Inc. 





EXPERIENCED 
SUCCESSFUL SALESMEN 


Several New York and out of state terri- 
tories open for choice men to sell to dealers. 
Men accepted must be ho calibre. A PIC- 
TURE WINDOW THAT MOVES. 


The Vita Automatic Window moves out of 
sight at the touch of a switch, disappearing 
into the wall followed by the screen which 
fills entire window area. indow can be 
stopped at -_ point. Double glazed insulat- 
ing glass used. 

When writing state present position, type 
organization associated with, public con- 
tact, experience and whether willing to op- 
erate on commission, no draw basis in exclu- 
sive territory. 


VITA AUTOMATIC WINDOWS, INC. 
101 Park Avenue, New York 17, N. Y. 





WANTED by a Delaware Retail Lumber Com- 
pany. experienced bookkeeper and credit 
manager. State age. references and record 
of employment. Address Box V-37, American 
Lumberman, Inc. 





WANTED: Man with sufficient lumber experi- 
ence and ability to be Division Superintendent 
for line yard company. Address Box V-44, 
American Lumberman, Inc. 





We are looking for an experienced retail 
lumberman for estimating and sales develop- 
ment. Salary and bonus in line with results. 
Write us fully regarding experience, quali- 
fications and salary expected. 

MARQUETTE LUMBER CO., INC. 


306 S. Notre Dame Avenue 
South Bend 22, Indiana 





Want to manage going millwork concern with 
privilege of buying interest. Write Box T-35, 
American Lumberman, Inc. 





Experienced Salesman 

Excellent following among lumber, building 
material dealers, contractors and architects 
within one hundred fifty mile radius of Al- 
bany, N. Y. Would like to make a change. 
Experienced in introduction of new materials. 
In position to increase your sales. Address 
Box T-39, American Lumberman, Inc. 





Hardwood Lumber Inspector 
manufacturing piling and —y Reference. 
Address Box V-22, American Lumberman, Inc. 


understands 





Successful wholesale lumber salesman seeks 
connection Manufacturer West Coast products. 
Ohio, Indiana territory. With present connec- 
tion since 1945. Salary and percentage. Re- 
plies confidential. Address Box V-34, American 
Lumberman. Inc. 





POSITION WANTED 
Superintendent sawmill or lumber buyer. 
Have 20 years experience. Honest, sober. 
Available at once. Frank T. Herring. Thomas- 
ville, Alabama. 





MILLWORK SUPERINTENDENT 
Detailer-Biller. Years of experience, manu- 
facturing fine detailed and stock millwork. 
Good expediter. Address Box V-4l, American 
Lumberman, Inc. 





POSITION WANTED — Salesman and yard 
man. European lumberman. English speak- 
ing. 28 years sales experience importing and 
exporting European lumber. Address Box 
V-39, American Lumberman, Inc. 





WANTED 
HARDWOOD PRODUCTION 
MANAGER 


Woods to car, by large. long estab- 
lished manufacturer in Louisiana. 
Give experience and full particu- 
lars first letter. Address Box V-51, 
American Lumberman, Inc. 





OPPORTUNITIES IN CALIFORNIA 


The Diamond Match Company. operating 70 
branch yards in Northern California, offers 
men with retail lumber experience _—- 
as Yard Sal Assistant anagers 
and Managers. om opportunity for ad- 
vancement in a rapidly ape organiza- 
tion. Permanence assured for satisfactory 
service. State qualifications and salary ex- 
pected in first letter. 

The Diamond Match Company. Chico, Calif. 

Attention: K. L. Brownell, Superintendent 
Retail Yards 
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Salesman—Young, well experienced in Hard- 
woods and Softwoods, Wholesale and Retail. 
Prefer territory Northern Illinois and/or Wis- 
consin. Preference to position with future. 
Address Box V-53, American Lumberman, Inc. 





ACCOUNTANT desires executive position with 
wholesale or retail company. 25 years lum- 
ber accounting experience, all phases. Age 
45. clean cut, thoroughly competent. Prefer 
middle west. Write Box No. V-52, American 
Lumberman, Inc. 


USED MACHINERY WANTED 














Wanted to buy 1 — 300 horsepower Steam 
Engine: and 1 — 150 horsepower Steam En- 
gine. We prefer a twin type double cylinder 
engine, but will consider other types, so let 
us know what you have to offer. WOOD 
oo, COMP. . BIRMINGHAM. ALA- 





WOODWORKING MACHINES—Wanted to pur- 
chase Flooring Planer and End Matcher. 
Write details to: P. O. Box 2253, Hartford, 
Conn., Attn. W. Healy. 





Wanted—49"" endless bed 3 drum sander. 
State condition and price. Milwaukee Sales & 
Mfg. Co., 1718 N. Ist St., Milwaukee 12, Wisc. 


November 


WANTED TO BUY — 
MISCELLANEOUS 


— 
es 








RAILS WANTED 
Any weight—Any tonnage ] 
. H. DYER CO., INC. 
1859A Railway Exch. Bldg., St. Louis ], Mo, 
tinal 





STEEL RAILS WANTED 
Any Quantity — Any Size 
Secure our price before selling 


MIDWEST STEEL CORPORATION 
Charleston, W. Va. 





a 
Wanted: Asbestos Siding: 1 x 12 Ponderog 
Pine, Resawed; Combination Doors; Exterig 
& Interior Doors, Door Frames; Door Jamby 
Windows; Window Frames. Or what él 
have you to offer at a price. KAPLAN LUy. 
BER COMPANY. St. Charles, Mo. 


LUMBER & DIMENSION _ 
WANTED 














WANTED 
Ponderosa Pine and Fir to sell on commiy 
sion, Northern Illinois, Southern Wisconsis, 
Have established yard and industrial q 
counts. Address Box V-2l, American 
berman, Inc. 





WANTED 
3/8” plywood — 17 x 17 or any mult 
Quote price in lots of 500 pieces — any k 
Address Box V-24, American Lumbe 


BUSINESSES WANTED 


Established wholesale or retail yard. G 
Wisconsin territory. Capable at least 
hundred thousand annual sales. Reply 
V-40, American Lumberman, Inc. 


BUSINESS OPPORTUNITIES 























Manufacturer and Distributor wanted of 
ready cut, Patented homes. Exclusive f 
chise territory given to manufacturer and 
tributor. Has Federal Housing acceptam 
For ae write Berger Manufa 
Co., Erskine, Minnesota. 





Successful experienced manufacturer's | 
covering entire territory west of Mi 
River for large eastern manufacturer 
additional kindred line to sell to whol 
jobbers of building materials. Prefer line 
window and door units. cabinets, mold 
etc., but will consider any oriented 
line. Territory completely establish 
only calling on top-rated jobbers. 
sion only. References exchanged. 
Box V-45, American Lumberman. Inc. 





Wanted: Sales Agents 
for Wood Kitchen Cabinets | 
See display ad on page 70 of this issus 


~~ TIMBER & TIMBER LAND 
FOR SALE 


FOR SALE BY OWNERS. Timber loc 
Upper Peninsula of Michigan. About Nr) 
lion feet of white pine and norway 
about 2 million feet of maple, birch 
beech, and about 1/2 million feet of 
One complete, large mill. This t 

two tracts. Would sell mill or timber 
rately. Address Box V-36, American 
man, Inc. 














WANT TO SELL OR BUY 
LUMBER 


MACHINERY 
EQUIPMENT 


You'll find your best market 
among American Lumber- 
man Building Products 
Merchandiser’s 22,000 
readers. 


Tke cost is low — 10 cents 
er word — $6.00 per inch — 
ess for consecutive inset 

tions. 


To reach the next issue mail 
your copy now to: 


AMERICAN LUMBERMARM 


c. 
139 North Clark Street 
Chicago 2, Ill. 


19, 19490, AMERICAN LUMBERMAS G 
; ‘ 





